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ABSTRACT 
 
As an advanced education institution, FPT University is a learning environment with various 
internal organizations that constantly develop beneficial activities for students. Therefore, under 
maximizing social networks, all system operations are communicated via social networks to reach 
the appropriate students. Students may access school activities through social networks, but 
when social networks are accompanied by an improper communication campaign and materials 
are difficult to obtain, the campaign will be ineffective, and the social network application will fail 
to achieve its goals. Since the authors of this paper recognized the issue, we conducted a study on 
FPT University students’ purposes of using social media so as to propose recommendations to 
improve access to social networks for students and communication between the university and 
the students. The researchers used a quantitative research method through a survey form that 
was distributed offline and online to FPT University students in Ho Chi Minh City. Results of the 
study have shown that all the respondents use social media networks and most of them use them 
daily. Their uses of these social network are for academic reasons, entertainment, information 
search, and maintaining relationships. Entertainment was the most commonly selected reason. 
 
Keywords: entertainment, informativeness, social media, socialization 
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INTRODUCTION 
 

According to Tho, with the modern pace of life today, the increasingly developed information 
technology has created conditions and opportunities for people around the world to connect networks 
through the Internet, especially in social media networks. Such visual networks have gradually become 
an entertainment habit of young people, especially students (Tho 2018). The results of a survey by 
Danh of 4,247 students in Vietnam show that about 4,205 students (99%) use social networks. 
Furthermore, universities that follow the policies of Vietnamese education are paying increasing 
attention to students’ academic life and use new communication platforms for education. Thus, 
knowing students’ purposes for using social media networks is essential (Danh 2020).  
 
In the research paper “Social networking usage questionnaire: development and validation in an Indian 
higher education context,” Gupta and Bashir conducted a quantitative study on 420 university students 
from 6 universities in Jammu and Kashmir. Research results show that the four factors Socialization, 
Entertainment, Informativeness, and Academics are related to the purpose of using social networks of 
university students. Students’ use of social networks serves not only their entertainment but also other 
needs such as searching for academic documents and information or participating in social activities 
(Gupta and Bashir 2018). Supporting the above point, previous studies have had quite similar findings. 
Frederick and Run conducted a study on 550 students from different universities in China, showing 
that most students have a habit of using social networks every day. The research results show that 
social networks have an influence on students’ academic performance and they utilize social media for 
both educational and self-pleasure purposes, such as playing games, watching movies, finding friends 
online, discussing throughout the class, and gaining essential information (Frederick and Run 2018).  
 
According to research by Tung and Ha on the impact of social networks on students’ academic 
performance, social networks are a means of entertainment and communication and have an effective 
supporting role in learning. The results show that social media have a direct impact on academic 
performance through communication in schooling activities, class monitors, tracking information 
relating to learning documents, lectures, timetables, and training activities (Tung and Ha 2020). The 
uses of social networks for learning are found in several studies, such as Al-Rahmi et al. 2015, Ansari 
and Khan 2020, Bal and Bicen 2017, as well as Kio 2016. The purposes of socialization are mentioned 
by Chulwuere 2021, Hassan et al. 2019, Othman et al. 2016, Pornsakulvanich et al. 2013, and 
Wijesundara 2013. The purposes of entertainment are summarized in the research papers by Eid et al. 
2016, Mahajan 2016, Muhammad et al. 2020, and Sridhar 2016. And the purposes of information are 
given in Khatri 2021, Park 2015, and Westerman 2014.  
 
Therefore, social networks attract a large number of students to participate. They see social networks 
as an integral part of their lives and their use has become a daily habit. Despite such an effective 
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interactive communication channel, many official communication interactions on social media 
platforms of FPT University and of the university’s clubs that want to reach the student population are 
largely ineffective. From the points of view considered in previous studies, the researchers decided to 
research the usage purposes of social media networks among FPT University students including 
Socialization, Entertainment, Informativeness, and Academics. 
 
FPT University is an advanced educational institution with the policy of applying social networks in 
communication activities. FPT is also an environment where many school clubs want to build activities 
for students and reach this audience through social networks. Recognizing the purpose of using 
student social media networks will help these activities build communication campaigns for students 
to reach the right audience and build more effective content while avoiding content elements that are 
difficult to reach students. Therefore, the study of the purpose of using social networks of FPT 
University students seeks make recommendations to improve the accessibility to students. 
 
 

LITERATURE REVIEW 
 
Socialization 
 
We can interpret socialization to imply social interactions, such as communication with family, loved 
ones, friends, and coworkers (Park 2015). Park’s study demonstrated that people who utilize social 
networks to communicate socially or seek information share commonalities in that they engage in 
online and offline actions. The study also revealed something no one anticipated; namely, that the 
larger the political influence, the stronger the social connection and engagement in expressive 
contributions via the Internet system.  
 
The above arguments are based on research presented by Chang Sup Park (2015), who used data 
acquired via an online poll. Research directed at using social media for social interaction only involves 
online engagement. Nowadays, many social networking platforms serve a range of objectives for many 
people, and social networks are rapidly becoming a necessity of life. The purposes of social media are 
to exchange information and to maintain contacts. This also demonstrates that consumers have access 
to many beneficial shares and experiences via websites (Neumann 2005). As a result, people’s media 
consumption has been dramatically affected. Another study found that Internet users have begun to 
open up to discuss their ideas, beliefs, and places of interest (Saymer 2008). Moreover, social platforms 
are a collection organized around complementing human interaction (Boyd 2007).  
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Entertainment 
 
We might claim that social networks can provide users with entertainment. Pornsakulvanich et al. 
discovered six dimensions thought to be the driving forces behind participation in the social network 
system: friendship, passing time, relationship maintenance, trends, entertainment, and relaxation. 
Pornsakulvanich’s research aims to identify internal and external factors that influence website usage 
in Thailand. The primary study approach revealed that several motives contribute to the usage of social 
networks. More precisely, given the motive of relaxed viewers to navigate through a social network, 
they spend much time on Facebook (Pornsakulvanich et al. 2013). Another study by Sulaiman Alqahtani 
(2016) which used a quantitative survey questionnaire to empirically analyze different forms of SNS 
usage at a university in Saudi Arabia, discovered four categories of behavior influencing SNS use. 
Chatting and online discussion, file sharing, content creation, enjoyment, and entertainment are all 
examples of social networks. 
 
 
Informativeness 
 
According to a study by Chew, the higher the demand for information, the larger the use of information-
oriented communication channels (Chew 1994). Researchers discovered two significant components 
of getting news via online platforms: traditional Internet sources and social media platforms (Correa et 
al. 2010). A social platform is a location where there is no distinction between producer and consumer 
and where members of social networks generate content for one another (Kushin et al. 2010). The 
public sharing of user creations is founded on user collaboration and ethics (Bruns 2006; Kolbitsch and 
Maurer 2006). In other words, social networks enable users to freely share their thoughts with others. 
Another study by Chan discovered that, when compared to blogs, Facebook has a higher capacity for 
sharing and receiving knowledge and information. We notice a strong relationship between social 
media and the informativeness element (Chan et al. 2013). 

 
 

Academics  
 
Social media are a valuable companion for students, especially in the field of higher education and the 
value offered by boosting pleasant connections. Although students use a significant number of social 
media platforms, there is still a failure to quickly update the essential resources to enable students to 
promote the development of effective learning capacity (Rithikia and Selvaraj 2013). The rise of social 
media has also brought new changes that are more suitable for students’ knowledge. On the other 
hand, students must learn how to regulate and use social networks most efficiently, not just for 
messaging but also for gathering up-to-date knowledge, information, and news.  
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Students’ growing usage of social media has contributed to an improvement in the efficacy of 
engagement and information exchange across different platforms, most notably on Facebook and 
Instagram (Saha and Guha 2019). Social networking has enormous academic worth; students have 
incorporated and regarded social networking as part of their learning process (Tartari 2015). Other 
academic qualities highlighted by Saha and Guha include assisting in acquiring foreign languages 
through video platforms such as YouTube and providing valuable education literacy material on 
encyclopedic platforms such as Wikipedia (Saha and Guha 2019). 
 
Nowadays, many students are interested in starting a blog, expressing their ideas, and discussing 
educational topics frequently. Schools utilize social media to keep students up to speed on important 
information, encourage foreign language practice, and help them to discuss assignments with peers 
(Tartari 2015). Ito (2009) and Jenkins (2006) have also demonstrated that students may discover new 
ways of learning by using social networking sites. As a result, educators are encouraged to connect 
with and comprehensively cover various platforms. 

 
 

METHODOLOGY 
 
The study seeks to answer the following questions, 1.) What are the purposes of using social media 
among FPT University students in Ho Chi Minh city? There are four sub-questions: Do FPT HCM 
students use social media for academic purposes? Do FPT HCM students use social media for 
socialization purposes? Do FPT HCM students use social media for entertainment purposes? Do FPT 
HCM students use social media for information purposes? 
 
A second guiding question is the following: 2.) Is there any difference between social media usages 
purposes among students from different year admissions and majors? There are two sub-questions: 
Is there any difference between social media usages purposes among students from different year 
admissions? Is there any difference between social media usages purposes among students from 
different majors?  
 
The authors of this article used a quantitative research method through a survey form distributed 
online as well as offline to FPT University students. According to Muijs, quantitative research explains 
phenomena through statistical analysis with collected quantitative data. Quantitative research is 
suitable for studies that determine the factors that influence a certain outcome. A quantitative 
approach is used when it is necessary to test different hypotheses and a certain theory (Muijs 2004). 
 
A survey was conducted with a modified questionnaire taken from Savita’s research paper “Social 
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Networking Usage Questionnaire: Development and Validation in An Indian Higher Education Context” 
(Savita 2018).  
 
The questionnaire consists of two parts; namely, the screening part with three questions about the 
respondent’s background, and the main part with sixteen questions about the respondent’s purposes 
for using social networks. The survey form was collected from 532 random respondents from different 
faculties and disciplines at FPT University in Ho Chi Minh City. The data were processed using SPSS 
Statistics 26.  

 
 

DATA ANALYSIS 
 
Reliability Test 
 
Table 1 presents Cronbach’s Alpha for five independent variables and a dependent variable.  
 

Table 1: Preliminary evaluation of Cronbach's Alpha index 
 

Variable Code  Questionnaire 
Corrected 
Item – Total 
Correlation  

Cronbach's 
Alpha 

Socialization 
(SC) 

SC1 I use social networking sites to become more sociable. 0.622 

0.746 
SC2 I use social networking sites to create my individualism. 0.605 

SC3 
I prefer using social networking sites to attending in-person 
gatherings. 

0.519 

Entertainment 
(ET) 

ET1 I use social networking sites to share photos. 0.513 

0.658 
ET2 I use social networking sites to see funny shares. 0.408 

ET3 
I use social networking sites to relieve the pressure of 
studying. 

0.519 

Informativeness 
(IF) 

IF1 I use social networking sites to read news. 0.619 

0.753 
IF2 I use social networking sites to find out new ideas. 0.636 

IF3 
I use social networking sites to share and receive work-
related information. 

0.577 

Academics 
(AC) 

AC1 I use social networking sites to solve problems in learning. 0.724 

0.905 

AC2 I use social networking sites to do research. 0.678 

AC3 
I use social networking sites for online academic group 
discussions. 

0.765 

AC4 
I communicate with my friends through social networking 
sites to prepare for the exam. 

0.689 

AC5 I use social networking sites for group study. 0.761 

AC6 
I use social networking sites to learn about extracurricular 
programs. 

0.708 

AC7 I use social networking sites to seek help from teachers. 0.694 
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According to Hoang and Chu, the reliability of the scale is estimated by using the Cronbach’s Alpha 
coefficient and the acceptable one ranges from 0.6 to smaller than 1. The Cronbach’s Alpha reliability 
index does not show which observation variable to discard and which observation to retain.  
 
It only indicates whether the measurements are linked or not (Hoang and Chu 2005). Therefore, as 
Hoang and Chu have posited, this calculation helps exclude the variables that do not contribute 
significantly to the description of the concept under investigation (Hoang and Chu 2005).  
 
The above table shows that the questionnaire with a Cronbach's Alpha index greater than 0.5 
represents an approved questionnaire.  
 
 
Exploratory Factor Analysis (EFA) 
 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .900 

Bartlett's Test of Sphericity Approx. Chi-Square 3847.120 

df 120 

Sig. .000 
Table 2: Summary Result of EFA 

 
Exploratory Factor Analysis (EFA) is a technique to reduce a set of observational variables to a smaller 
number of factors. However, these factors still demonstrate most of the information content and 
statistical significance of the initial set of variables (Hair 1995). Each observation variable is weighted 
as a factor called Factor Loading (shown in Table 2), which indicates which factor each variable belongs 
to.  
 
To analyze the Rotated Component Matrix, the researchers ensure criteria such as the Kaiser Meyer 
Olkin Measure (KMO) and Bartlett Sig. The KMO measures the sampling adequacy, which determines 
if the responses given with the sample are adequate or not. It should be higher than 0.5 for satisfactory 
factor analysis to proceed. Kaiser recommends 0.5 (value for KMO) as a minimum (barely accepted). 
Values between 0.7 and 0.8 are acceptable, and values above 0.9 are superb (Kaiser 1974).  
 
The result in Table 2 shows the KMO (0.900) which is higher than 0.5; thus, the factor analysis is 
appropriate. Furthermore, Bartlett with Sig equal 0.000 is lower than 0.05; thus, observed variables 
are correlated overall. The selected observational variable is the factor whose Factor Loading is greater 
than or equal to 0.5. 
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 Rotated Component Matrixa 
 

 

Component 
 1 2 3 4 
 
 

 
 

Academics 
(AC) 

AC3 .841    

AC5 .805    

AC4 .775    

AC1 .742    

AC6 .734    

AC7 .714    

AC2 .678    

 
Informativeness 

(IF) 

IF1  .813   

IF3  .749   

IF2  .741   

 
Socialization 

(SC) 

SC3   .835  

SC1   .761  

SC2   .748  

 
Entertainment 

(ET) 

ET1    .807 

ET2    .751 

ET3    .673 

 Extraction Method: Principal Component Analysis.  

 Rotation Method: Varimax with Kaiser Normalization. 

 a. Rotation converged in 5 iterations. 
Table 3: Rotated Component Matrix 

 
Table 3 illustrates the Rotated Component Matrix. Every factor is higher than 0.5, so these factors can 
ensure meaning and not eliminate anyone. 
 
 
Descriptive Statistics  
 
Descriptive statistics describe the basic characteristics of data collected from experimental studies in 
different ways. Descriptive statistics provide simple summaries of samples and measures. Together 
with simple graphical analysis, they form the basis of any quantitative data analysis (Sternstein and 
Martin 1996). The researchers of this study used the 5-level Likert scale. Used in descriptive statistics, 
the 5-level Likert scale is expressed through the Mean coefficient (see Table 4).  
 
A score of 3 is intermediate. If it is inclined to 3-5, it means that the respondents agree with the point 
of view of the given variable. Conversely, if the mean value is between 1 and 3, it means that 
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respondents disagree with the view of the variable. Based on Table 4, it can be seen that all the 
variables got the Mean from 3 to 5. This means the respondents agreed with the researchers’ 
statements. 

  

Descriptive Statistics 
  N Minimum Maximum Mean Std. Deviation 

 
Socialization 

(SC) 

SC1 532 2 5 3.80 .853 

SC2 532 1 5 3.61 .946 

SC3 532 1 5 3.34 1.133 

 
Entertainment 

(ET) 

ET1 532 1 5 4.16 .897 

ET2 532 1 5 4.11 .778 

ET3 532 1 5 4.28 .640 
 

Informativeness 
(IF) 

IF1 532 1 5 4.20 .721 

IF2 532 1 5 3.95 .806 

IF3 532 1 5 3.65 1.099 
 
 
 
 

Academic 
(AC) 

AC1 532 1 5 3.87 .910 

AC2 532 1 5 3.70 .938 

AC3 532 1 5 3.92 .934 

AC4 532 1 5 4.05 .902 

AC5 532 1 5 4.01 .916 

AC6 532 1 5 3.82 .963 

AC7 532 1 5 3.78 .980 

 Valid N 

(listwise) 

532 
    

Table 4: Mean Descriptive Statistics 

 
Table 5 shows the number of occurrences of each response chosen by the respondents. This is 
displayed using frequency analysis, which is a descriptive statistical approach. 
 

Descriptive Statistics of the frequency of using social networks  

  Frequency Percent Valid Percent Cumulative Percent 

Valid Everyday  454 79.6 85.3 85.3 

Several times a week 16 2.8 3.0 88.3 
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Several times a month 4 .7 .8 89.1 

Depend on time 58 10.2 10.9 100.0 

Total 532 93.3 100.0   

Missing System 38 6.7     

Total 570 100.0     

 
Table 5: The Frequency Descriptive Statistics 

 
 
One-way ANOVA  
 
The qualitative variable has more than two groups. Therefore, the researchers used a One-Way ANOVA 
statistical technique to compare the mean value of two qualitative variables (Admission year and 
Major) with the quantitative variables. This explored if the purposes of using social networks in other 
courses and majors are different. 
 
To test the Mean of quantitative variables with groups of values (Admission year and Major) of 
qualitative variables, we hypothesized H0: There is no Mean difference between groups of values. The 
F or Welch test is used to test H0, depending on whether the variance between the groups of values 
(Admission year and Major) is different or not. 
 
Before assessing the mean difference, the researchers need to test the homogeneity of the variance 
of the two groups of qualitative variable values. To do this, the researchers hypothesized HL-0: There 
is no difference in variance between the groups of values (Admission year and Major). The Levene test 
was employed to examine HL-0. 
 
 
Relationship between Admission Year and Purposes of Social Media Usage 

  
  Levene Statistic df1 df2 Sig. 

Socialization SC Based on Mean .781 5 526 .564 

Entertainment  ET Based on Mean 1.473 5 526 .197 

Informativeness IF Based on Mean 1.549 5 526 .173 

Academics  AC Based on Mean 1.125 5 526 .346 
Table 6: Test of Homogeneity of Variance 
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In Table 6, the data of Levene test of qualitative variable Admission Year and the quantitative variables 
are taken from the Based on Mean row of Test of the Homogeneity of Variances table. They have the 
following values: Academics (AC) = 0.346, Socialization (SC) = 0.564, Entertainment (ET) = 0.197 and 
Informativeness (IF) = 0.173. All Sig coefficients > 0.05 should accept HL-0 that there is no statistically 
significant difference in variance between the groups of values. The researchers used the results of the 
F-test in the ANOVA. 

  
  Sum of Squares df Mean Square F Sig. 

Socialization SC Between Groups 1.410 5 .282 .437 .823 

Entertainment  ET Between Groups 3.165 5 .633 1.770 .117 

Informativeness IF Between Groups 3.686 5 .737 1.387 .227 

Academics  AC Between Groups 4.855 5 .971 1.756 .120 
Table 7: ANOVA 

 
In Table 7, ANOVA of the qualitative variable Admission Year (K12, K13, K14, K15, K16, K17) with 
variables other than Sig coefficients of quantitative variables are SC =0.823, ET = 0.117, IF= 0.227, and 
AC = 0.120, respectively. All Sig coefficients of the quantitative variables are all greater than 0.05 (Sig 
> 0.05), so H0 was accepted, which means there is no statistically significant mean difference between 
the value groups with the quantitative variable Admission Year. 
 
 
Major Purposes of Social Media Usage 
 

 Test of Homogeneity of Variances 
  Levene Statistic df1 df2 Sig. 

Socialization SC Based on Mean .181 4 527 .948 

Entertainment  ET Based on Mean .721 4 527 .578 

Informativeness IF Based on Mean 1.051 4 527 .380 

Academic  AC Based on Mean 1.533 4 527 .191 
Table 8: Test of Homogeneity of Variances 

 
In Table 8, the Levene test data of the qualitative variable Major (Business, Linguistics, Graphic Design, 
Media Communications, Technology) and quantitative variables taken from the Based on Mean row of 
the Test of Homogeneity of Variances table have the following values: SC = 0.948, ET = 0.578, IF = 
0.380, and AC = 0.191. All Sig coefficients > 0.05 should be accepted. with HL-0 that there is no 
statistically significant difference in variance between the groups of values. The researchers used the 
results of the F-test in the ANOVA. 
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 ANOVA 
  Sum of Squares df Mean Square F Sig. 

Socialization SC Between Groups 2.516 4 .629 .979 .418 

Entertainment  ET Between Groups 1.266 4 .316 .878 .477 

Informativeness IF Between Groups 4.059 4 1.015 1.916 .106 

Academics  AC Between Groups 1.695 4 .424 .759 .552 
Table 9: ANOVA 

 
In Table 9, the ANOVA test of qualitative variable Major with variables other than Sig coefficient of 
quantitative variables are SC = 0.418, ET = 0.477, IF = 0.106, and AC = 0.552, respectively. All Sig 
coefficients of the quantitative variables are greater than 0.05 (Sig > 0.05), so we accepted H0, there 
is no statistically significant mean difference between the value groups with the quantitative variable 
Major.  
 
 

RESULTS AND DISCUSSION 
 
Based on the results of the study, it was found that FPT University students in Ho Chi Minh City use 
social networks for academic purposes with a Mean coefficient from 3.78 to 4.05 between 3 to 5, 
indicating that respondents agree with the researchers’ point of view, which is finding 1.   
 
Finding 2 indicates that students use social networks for socialization purposes with a Mean coefficient 
of 3.34 to 3.80. Students mostly use social networks for entertainment purposes with Mean 
coefficients from 4.11 to 4.28 which is the finding 3. Finally, the researchers found the finding 4 which 
information purposes are showed popularity among students with a Mean coefficient from 3.65 to 4. 
 
According to the results presented in Table 5, the daily frequency of using the Internet of FPT University 
students in Ho Chi Minh City is very high, accounting for 85.3% of the total respondents. The other 
14.7% use social media for a certain extent a few times a week or a few times a month. None of the 
respondents answered that they do not use social networks. This shows that FPT University students 
frequently use social networks, and this is understandable given that FPT University is a leading 
technology university. In addition, the purposes of using social networks of students between courses 
and disciplines did not differ. 
 
 
Socialization 
 
The survey results show that the use of social networks for social purposes accounts for the lowest 
percentage. In the purpose of social networks, SC1 accounts for the highest proportion (m=3.80) with 
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the purpose of using social networks to become more sociable. The lowest proportion is the purpose 
towards face-to-face meetings – SC3 (m=3.34). And the average social purpose SC2 (m=3.62) is the 
usage of social networks to create your identity. 
 
This finding is similar to the previous study by Park about the purpose of using social networks to 
communicate with family, colleagues, and friends, or more specifically, to become more sociable. In 
addition, the results show that another social purpose that is rarely found in previous studies is to help 
students meet each other in online meetings and help them create their own identities (Park 2015, 
698-716). 
 
 
Entertainment  
 
According to a survey about FPT University students’ usage of social networks, the results obtained 
show that entertainment purposes (ET) dominate the most. The coefficient of ET3 holds the highest 
ratio (m=4.28) for using social media networks to relieve stress in studying. Holding the next highest 
position in the entertainment variable is ET1 (m=4.16) for the purpose of sharing pictures. And the 
lowest is ET2 for the purpose of reviewing shared files that are entertaining. The results of this survey 
coincide with the perception that using social networks can entertain users (Pornsakulvanich et al., 
2013). 

 
 

Informativeness  
 
The survey shows that the role of social networks in meeting information needs (IF) for students also 
falls at the average level. The highest proportion is IF1 (m=4.20) with the majority of demand through 
social networks to read the news. The average is IF2 (m=3.95) to share new ideas on social networks. 
Furthermore, the lowest is IF3 (m=3.65), with social networks helping students receive information 
related to work. Compared with previous surveys, this finding coincides with social networks to easily 
share and receive relevant knowledge and information (Chan et al. 2013, 1-9; Chew, 1994; Correa et 
al. 2010). The survey also agrees that social networking platforms allow users to express their ideas 
(Bruns 2006; Kolbitsch and Maurer 2006). 
 
 
Academics 
 
The results show that the purpose of using social networks for academic purposes (AC) falls at an 
average level with AC4 accounting for the highest proportion (m=4.05) with the survey statement “I 
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contact my friends through social networking sites to prepare for the exam.” Holding the second place 
in the learning variable is AC5 (m=4.01) for the purpose of using social networks for group learning. 
HT3 for the purpose of face-to-face academic group discussion achieved mean at 3.92) and AC1 with 
mean at 3.87 refers to the purpose of solving their learning problems through social networking 
platforms. AC6 (m=3.82) holds a relatively low level of students finding out about their extracurricular 
programs through social networks. AC7 (m=3.78) is about the purpose of students using social 
networks to seek help from their teachers. And the lowest among the related academic purposes is 
using social networks to do AC2 research (m=3.70).  
 
Previous research has coincided with this finding of students using social networks to gather 
information and knowledge to maximize learning outcomes (Rithika and Selvaraj 2013; Tartari 2015). 
The results coincide with previous opinions about using social media to discuss academic topics and 
expressing opinions on issues related to education (Tartari 2015; Boyd 2007, 15–30). One of the 
findings in this research was also social networking used for students to do research work, prepare 
better for exams, to study in groups, to search out about extracurricular programs, and to seek help 
from teachers.  

 
 

CONCLUSION 
 
The purpose of the present study has been to determine the purposes of using social networks by FPT 
University students in Ho Chi Minh City, Vietnam. Based on the research results, students of FPT 
University frequently use social networks. The reasons for using social networks between courses and 
industries is not different. FPT University students use social networks mainly for entertainment 
purposes and for learning and information search purposes.  
 
The results of this study contribute to the research on the topic of social network usage in general. The 
results will also help the communication activities of FPT University and its clubs to reach students 
more effectively, i.e., by choosing the right communication channels, identifying the right audience, and 
building relevant content. The study results can form the foundation for future research on new social 
media usage purposes of FPT University students, and a reference for studies on the purposes of 
students using social networks at other Vietnamese and international universities. Recognizing the 
purpose of using social media by FPT University students can improve communication activities within 
the university and contribute learning data to the university’s Multimedia Communication major in 
bachelor degree, making the topic worthwhile.  
 
Although this study has achieved its objectives, it is necessary to acknowledge its limitations and to 
provide suggestions for future research. It has investigated FPT University students’ purposes of using 
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social networks. Even though the authors found four key purposes of social media usage, they may 
have missed other relevant purpose variables. It is possible that a combination of a qualitative and 
quantitative research approach with a bigger sample size would deem more and more detailed results. 
To improve the reliability index, the researchers are planning to expand the scope of the study so as to 
see whether there are significant differences in the purposes of social network usage in various 
national and international universities. 
 
 

REFERENCES 
 
Akdag, Sahin, Huseyin Bicen, Gulsun Basari, and Ahmet Savasan. 2018. “The Impact of Using Social 

Media on University Students Socialization: Statistical Reasoning.” 13th International 
Conference on Theory and Application of Fuzzy Systems and Soft Computing, ICAFS-2018: 404-
409. https://doi.org/10.1007/978-3-030-04164-9_54  

Alqahtani, Sulaiman. 2016. “Effects of Social Networking on Higher Education in Saudi Arabia.” In 
Social Networking and Education, edited by Issa Tomayess, Pedro Isaias, and Piet Kommers: 7-
9. Cham, Switzerland: Springer. https://doi.org/10.1007/978-3-319-17716-8_18  

Al-rahmi, Waleed M., Mohd S. Othman, and Lizawati Mi Yusuf. 2015. “Using Social Media for 
Research: The Role of Interactivity, Collaborative Learning, and Engagement on the 
Performance of Students in Malaysian Post-Secondary Institutes.” Mediterranean Journal of 
Social Sciences. https://doi.org/10.5901/mjss.2015.v6n5s2p536  

Ansari, Jamal A., and Nawab A. Khan. 2020. “Exploring the Role of Social Media in Collaborative 
Learning: The New Domain of Learning.” Smart Learning Environments 7, no. 1. 
https://doi.org/10.1186/s40561-020-00118-7  

Bal, Erkan, and Huseyin Bicen. 2017. “The Purpose of Students’ Social Media Use and Determining 
their Perspectives on Education.” Procedia Computer Science 120: 177-181. 
https://doi.org/10.1016/j.procs.2017.11.226  

Berger, Matthew N., Melody Taba, Jennifer L. Marino, Megan S. Lim, Spring C. Cooper, Larissa Lewis, 
Kath Albury, Kon S. Chung, Deborah Bateson, and S. R. Skinner. 2021. “Social Media’s Role in 
Support Networks among LGBTQ Adolescents: A Qualitative Study.” Sexual Health 18, no. 5: 
421. https://doi.org/10.1071/SH21110  

Boyd, Danah. 2007. “The Significance of Social Software.” In Blog talks reloaded: Social software 
research and cases, edited by T. N. Burg and J. Schmidt: 15-30. Norderstedt, Germany: Books 
on Demand. 

Bruns, Axel. 2006. “Towards Produsage: Futures for User-Led Content Production.” In F. Sudweeks, 
H. Hrachovec, and C. Ess (eds.). Proceedings of the 5th International Conference on Cultural 
Attitudes towards Technology and Communication: 275-284. School of Information Technology, 
Australia. https://doi.org/10.1145/1254960.1254975  



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

HOANG, NGUYEN & NGUYEN | SOCIAL MEDIA USAGE | 52 

Chan, Randolph C., Samuel K. Chu, Celina W. Lee, Bob K. Chan, and Chun K. Leung. 2013. “Knowledge 
Management Using Social Media: A Comparative Study Between Blogs and Facebook.” 
Proceedings of the American Society for Information Science and Technology 50, no. 1: 1-9. 
https://doi.org/10.1002/meet.14505001069  

Chew, Fiona. 1994. “The Relationship of Information Needs to Issue Relevance and Media Use.” 
Journalism Quarterly 71, no. 3: 676-688. https://doi.org/10.1177/107769909407100318  

Chukwuere, Joshua. E. 2021. “The Impact of Social Media on Students’ Social Interaction.” Journal of 
Management Information and Decision Sciences 24, no. S2: 1-15. 

Correa, Teresa, Amber W. Hinsley, and Homero G. De Zúñiga. 2010. “Who Interacts on the Web? The 
Intersection of Users’ Personality and Social Media Use.” Computers in Human Behavior 26, no. 
2: 247-253. https://doi.org/10.1016/j.chb.2009.09.003  

Di Petta, Eduardo. 2010. “Confronting the Challenges of Participatory Culture: Media Education for 
the 21st Century, Chicago: The MacArthur Foundation.” Comunicação e Sociedade 17:121-124. 
https://doi.org/10.17231/comsoc.17(2010).1017  

Eid, Mustafa I., and Ibrahim M. Al-Jabri. 2016. “Social Networking, Knowledge Sharing, and Student 
Learning: The Case of University Students.” Computers and Education 99, 14-27. 
https://doi.org/10.1016/j.compedu.2016.04.007  

Frederick, Abankwa, and Yuan Run. 2018. “Social Media Usability among University Student: A Case 
Study of Jiangsu University–China.” Global Media Journal 16: 1-8. 

Gupta, Savita, and Liyaqat Bashir. 2018. “Social Networking Usage Questionnaire: Development and 
Validation in an Indian Higher Education Context.” Turkish Online Journal of Distance Education, 
214-227. https://doi.org/10.17718/tojde.471918  

Hair, Joseph F. 1995. Multivariate Data Analysis with Readings. Englewood Cliffs, NJ: Prentice Hall. 
Hassan, Maliha, Anik Saha, Nujat Saba, Rashedul A. Tuhin, and Amit Kumar Das. 2019. “Impact of 

Social Media on Socialization of University Students (A Study on East West University’s 
Undergraduate Students).” 2nd International Conference on Applied Information Technology and 
Innovation (ICAITI). https://doi.org/10.1109/icaiti48442.2019.8982135  

Ito, Mitsuko. 2009. Hanging Out, Messing Around, and Geeking Out: Kids Living and Earning with New 
Media. 32-50. Cambridge: MA: MIT Press. 

Kaiser, Henry F. 1974. “An Index of Factorial Simplicity.” Psychometrika 39, no. 1: 31-36. 
https://doi.org/10.1007/bf02291575  

Khatri, Deepti. 2021. “Use of Social Media Information Sources: A Systematic Literature Review.” 
Online Information Review 45, no. 6: 1039-1063. https://doi.org/10.1108/oir-04-2020-0152  

Kio, Su I. 2015. “Extending Social Networking into the Secondary Education Sector.” British Journal of 
Educational Technology 47, no. 4: 721-733. https://doi.org/10.1111/bjet.12259  

Kolbitsch, Joseph, and Hermann A. Maurer. 2006. “The Transformation of the Web: How Emerging 
Communities Shape the Information We Consume.” Journal of Universal Computer Science 12: 
187-213. https://doi.org/10.1016/S0167-2681(98)00123-1  



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

HOANG, NGUYEN & NGUYEN | SOCIAL MEDIA USAGE | 53 

Kushin, Matthew J., and Masahiro Yamamoto. 2010. “Did Social Media Really Matter? College 
Students’ Use of Online Media and Political Decision Making in the 2008 Election.” Mass 
Communication and Society 13, no. 5: 608-630. 
https://doi.org/10.1080/15205436.2010.516863  

Mahajan, Remia. 2016. “Personality and Subjective Well-Being of Social Network Site Users.” 
Shodganga Thesis 14, no. 3: 151-5. 

Muijs, Daniel. 2004. “Introduction to Quantitative Research.” In Doing Quantitative Research in 
Education with SPSS, 1-10. https://doi.org/10.4135/9781849203241.n1  

Naqvi, Muhammad H. A., Yushi Jiang, Miao Miao, and Mishal H. Naqvi. 2020. “The Effect of Social 
Influence, Trust, and Entertainment Value on Social Media Use: Evidence from Pakistan.” 
Cogent Business and Management 7, no. 1: 1-23. 
https://doi.org/10.1080/23311975.2020.1723825  

Neumann, Marco, Ina O’Murchu, John Breslin, Stefan Decker, Deirdre Hogan, and Ciaran MacDonaill. 
2005. “Semantic Social Network Portal for Collaborative Online Communities.” Journal of 
European Industrial Training 29, no. 6: 472-487. 
https://doi.org/10.1108/03090590510610263  

Nguyen, Tan Danh. 2020. “The Benefits of Social Network Use to Vietnamese Students’ Learning.” 
International Journal of Mechanical and Production Engineering Research and Development 10, no. 
3: 9685-9690. https://doi.org/10.24247/ijmperdjun2020924  

Park, Chang S. 2015. “Pathways to Expressive and Collective Participation: Usage Patterns, Political 
Efficacy, and Political Participation in Social Networking Sites.” Journal of Broadcasting and 
Electronic Media 59, no. 4: 698-716. https://doi.org/10.1080/08838151.2015.1093480  

Pornsakulvanich, Vikanda, and Nuchada Dumrongsiri. 2013. “Internal and External Influences on 
Social Networking Site Usage in Thailand.” Computers in Human Behavior 29, no. 6: 2788-
2795. https://doi.org/10.1016/j.chb.2013.07.016  

Rithika, M., and Sara Selvaraj. 2013. “Impact of Social Media on Students’ Academic Performance.” 
International Journal of Logistics and Supply Chain Management Perspective: 27-34. 

Roslina Wan Othman, Wan, Ziti Fariha Mohd Apandi, and Nurul Haslinda Ngah. 2016. “The Uses of 
Social Media on Student’s Communication and Self Concepts among TATIUC Students.” Indian 
Journal of Science and Technology 9, no. 17: 1-8. 
https://doi.org/10.17485/ijst/2016/v9i17/88730  

Saha, Shilpi R., and Arun Guha. 2019. “Impact of Social Media Use of University Students.” 
International Journal of Statistics and Applications 9, no. 1: 36-43. 
https://doi.org/10.5923/j.statistics.20190901.05  

Sridhar, P., and T. Kayal Vizhi,. 2016. “A Study on Advertising in Social Networking Sites and its 
Implications on Consumer Buying Behavior.” Indian Journal of Research Parafix 5, no. 8: 200-
203. 

Sternstein, Martin. 1996. Statistics. New York, NY: Hauppauge. 



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

HOANG, NGUYEN & NGUYEN | SOCIAL MEDIA USAGE | 54 

Tartari, Elda. 2015. “The Use of Social Media for Academic Purposes in Student’s Learning Process.” 
Academic Journal of Interdisciplinary Studies: 394-396. 
https://doi.org/10.5901/ajis.2015.v4n2p393  

Tho, Le Duc. 2018. “Study the Impact of Facebook on the Learning Activities of Students in Da Nang 
Vocational Training College Nowadays.” https://123docz.net/document/5736333-le-duc-
tho-tac-dong-cua-mang-xa-hoi-facebook-den-hoat-dong-hoc-tap-cua-sinh-vien-truong-
cao-dang-nghe-da-nang.htm  

Trong, Hoang, and Chu Nguyen Mong Ngoc. 2008. Phân tích dữ liệu nghiên cứu với SPSS. Ha Noi: 
Vietnam Statistical Publisher. 

Westerman, David, Patric R. Spence, and Brandon Van Der Heide. 2014. “Social Media as Information 
Source: Recency of Updates and Credibility of Information.” Journal of Computer-Mediated 
Communication 19, no. 2: 171-183. https://doi.org/10.1111/jcc4.12041  

Wijesundara, Tharaka R. 2013. “Motivations and Usage Patterns of Social Networking Sites: Exploring 
Cultural Differences Between United States and Sri Lanka.” M.A. thesis. The University of 
Agder. https://doi.org/10.3968/5196  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

HOANG, NGUYEN & NGUYEN | SOCIAL MEDIA USAGE | 55 

APPENDIX 
 

Number Code  Measurement Scales  Source  

Socialization (SC)  

1 SC1 I use social networking sites to become more sociable. 
(Savita Gupta and Liyaqat 
Bashir, 2018) 

2 SC2 I use social networking sites to create my individualism. 

3 SC3 I prefer using social networking sites to attending in-person gatherings. 

Entertainment (ET)  

1 ET1 I use social networking sites to share photos. 
(Savita Gupta and Liyaqat 

Bashir, 2018) 2 ET2 I use social networking sites to see funny shares. 

3 ET3 I use social networking sites to relieve the pressure under studying. 

Informativeness (IF)  

1 IF1 I use social networking sites to read news. 
(Savita Gupta and Liyaqat 

Bashir, 2018) 2 IF2 I use social networking sites to find out new ideas. 

3 IF3 I use social networking sites to share and receive work-related 
information. 

Academic (AC)  

1 AC1 I use social networking sites to solve problems in learning. 
(Savita Gupta and Liaquat 

Bashir, 2018) 2 AC2 I use social networking sites to do research. 

3 AC3 I use social networking sites for online academic group discussions. 

4 AC4 I communicate with my friends through social networking sites to 
prepare for the exam. 

5 AC5 I use social networking sites for group study. 

6 AC6 I use social networking sites to learn about extracurricular programs. 

7 AC7 I use social networking sites to seek help from teachers. 

 



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

HOANG, NGUYEN & NGUYEN | SOCIAL MEDIA USAGE | 56 

 
 
 
 
 
 
 
 
 
 

marionninanicole@gmail.com 
 
 

 

 

 

 

 

 

 

 

 

 

 

 
 

*: hoanhvss130316@fpt.edu.vn  

*: anhnnkss150484@fpt.edu.vn 

*: longndss130014@fpt.edu.vn 

 

 

ABOUT THE AUTHORS 
 
HOANG VAN HOAN  is a senior student at FPT University Ho Chi Minh.  He is the champion of the 
Hult Prize campus challenge and represented the university in the Hult Prize Southeast Asia 2020 
challenge. He has won achievement awards in scientific research in FPT educational organizations, 
such as the FPT Research Festival. His research paper: “Social Media Affects the Attitudes of FPT 
Students From the LGBT Community Towards Coming Out to Their Parents” was published in the 
Journal of Higher Education Theory and Practice.  
 
NGUYEN NGOC KY ANH is a senior student majoring in International Business. She was a first 
runner-up of the FPT Education Research Festival 2022 and is passionate about the fields of 
research, logistics, and banking. She previously interned at a real estate loan consultancy at the 
Military Commercial Joint Stock Bank. Currently, she is an intern for a Global logistics company from 
Japan. She is the co-author of the research paper: “Social Media Affects the Attitudes of FPT 
Students From the LGBT Community Towards Coming Out to Their Parents,” published in the Journal 
of Higher Education Theory and Practice.  
 
NGUYEN DUY LONG is a student majoring in multimedia communications at FPT University, 
Vietnam. He won first place in the research competition RESFES, organized by FPT University. He 
also won the great screenwriter prize in a short film production contest at FPT University and the 
best media communication award in the Multimedia Multiverse event. He is the co-author of the 
research paper: “Social Media Affects the Attitudes of FPT Students from the LGBT Community 
Towards Coming Out to Their Parents,” published in the Journal Higher Education Theory and 
Practice. Currently, he is the leader of a production team of a campaign that advocates gender 
equality.  


