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FOREWORD  
 
Welcome to SEAMSJ issue 4.2, titled “Digital Media Culture in Southeast Asian Societies.” This is the 
second issue guest-edited by Assoc. Prof. Dr. William F. Smith II, who teaches at the College of 
Communication and Media Sciences, Zayed University, United Arab Emirates. Once more he utilized his 
vast academic and practical knowledge in Media and Communication Studies to make a SEAMSJ issue 
truly special. The Editorial Board of SEAMSJ thanks Prof. Smith for his diligence and dedication. 
 
The issue at hand includes three research articles that grapple with questions and concerns about the 
digital media landscape in Southeast Asia: “Theorizing a Vegan Advocate’s YouTube Vlog as a Rhetorical 
Act” by Asst. Prof. Dr. Jea Agnes T. Buera (University of the Philippines Los Baňos) and Prof. Dr. Jean A. 
Saludadez (University of the Philippines Open University), “Filipino Diasporic Identity and Space as 
Mediated by ABS-CBN News Channel” by Ms. Marion Nina Nicole G. Goyena (University of Santo 
Tomas, Philippines), and “Purposes of Social Media Usage by FPT University Students” by Hoang Van 
Hoan, Nguyen Ngoc Ky Anh, and Nguyen Duy Long (FPT University, Vietnam).  
 
These articles are followed by the academic essay “The Asian Journals Network: Establishing a New 
Research Identity in the Humanities and Social Sciences” by Asst. Prof. Dr. Alexander J. Klemm (King 
Mongkut’s Institute of Technology Ladkrabang, Thailand) and Eric Abalajon’s (University of the 
Philippines Visayas, Iloilo) review of the academic monograph Break It to Me Gently: Essays on Filipino 
Film (2019), authored by Richard Bolisay. 
 
Many thanks go to our external reviewers Dr. Rommel B. Rodriguez (University of the Philippines 
Diliman, Philippines) and Assoc. Prof. Dr. Benjamina Paula G. Flor (University of the Philippines Los 
Baños, Philippines), as well as our internal reviewers and Editorial Board members Dr. Jose Reuben 
Alagaran II (Philippine Information Agency, Philippines), Mr. Herwin B. Cabasal (Far Eastern 
University, Philippines), Mr. Martin Lukanov (Sofia University, Bulgaria), and Asst. Prof. Dr. Orville B. 
Tatcho (University of the Philippines Baguio, Philippines) for their constructive comments on and 
impartial verdicts of the articles during the double-blind peer-review. Also thanked are Assoc. Prof. Dr. 
Syamsul Zahri Subir (Tunku Abdul Rahman University of Management and Technology, Malaysia) and Asst. 
Prof. Mr. Jason Paolo Telles (University of the Philippines Baguio, Philippines) for their expertise and 
valuable contributions. 
 
This is the eighth journal issue published by SEAMSJ. Readers are encouraged to visit the website 
https://seamsa.org/journal-issues for free access to all previously published issues. Potential 
contributors should keep an eye out for the call-for-papers for SEAMSJ issues 5.1 “Current Trends in 
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Southeast Asian Media Studies” and 5.2 on political communication and elections in Southeast Asia, 
guest-edited by Assoc. Prof. Dr. Jose Carlo G. de Pano (University of the Philippines Diliman) and Asst. 
Prof. Dr. Orville B. Tatcho (University of the Philippines Baguio, Philippines). 

 
The editorial board members and I wish you much joy and intellectual stimulation with this latest 
collection of research texts in Southeast Asian Media Studies.  

 
Alexander J. Klemm 
Managing Editor-in-Chief 
eic.seamsj@gmail.com 
Bangkok, December 2022 
 
 

 

 

 



Editorial Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

 

 ix 

EDITORIAL 
Digital Media Culture in 

Southeast Asian Societies 
 

Southeast Asia is well known for an early adoption of digital technology, including using technology in 
innovative ways. Journal issue volume 4, number 2 of SEAMSJ explores technology through a social 
lens and asks the pertinent question: What is our understanding of authorship, consumption, cultural 
participation, and political agency regarding Southeast Asian social imagination of group harmony? As 
a result, we first feature three research articles covering rhetoric, analysis, and application as explored 
through online and digital media channels.  
 
We start with Theorizing a Vegan Advocate’s YouTube Vlog as a Rhetorical Act by Asst. Prof. Dr. Jea Agnes 
T. Buera (University of the Philippines Los Baňos) and Prof. Dr. Jean A. Saludadez (University of the 
Philippines Open University). In this article, the authors explore the use of rhetorical strategies and ask 
if the use of technology changes the principles of persuasion. They suggest that topics about veganism 
in the Philippines have limited ways for free and open advocacy except through online channels. By 
selecting a popular vlog on veganism, the authors demonstrate how rhetorical strategies can advance 
communication advocacy. They claim that vlogging can integrate into a physical space by cultivating a 
real sense of space in a virtual one. 
 
The second article, Filipino Diasporic Identity and Space as Mediated by ABS-CBN News Channel by Marion 
Nina Nicole G. Goyena (University of Santo Tomas, Philippines), analyzes the role that local Filipino TV 
channels play in diasporic identity construction of their audience. The author suggests that the Filipino 
diaspora serves as an extension of local TV channels, as content is often shared within community 
circles. The shared content reinforces pre-existing beliefs and provides vital context for Filipinos’ intra- 
and interpersonal identities. The author’s findings suggest that local Filipino TV channels perform as a 
mediator and sustain cultural affiliations by eliciting involvement among its audience. 
 
Lastly, a group of Vietnamese students analyze the organizational use of social media in Purposes of 
Social Media Usage by FPT University Students. Hoang Van Hoan, Nguyen Ngoc Ky Anh, and Nguyen Duy 
use quantitative analysis to explore the effectiveness and purpose of organizational campaigns 
communicated through social media platforms. The authors conducted a study on the university’s uses 
of social media for communication about student activities and events. After the study, the authors 
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make recommendations about how to choose the right channel for the specific audience at their 
university in Vietnam. The study revealed four key purposes for social media use; however, the authors 
realized they excluded other potential uses due to the limited scope of their study. As such, they have 
decided to expand it to include qualitative methodology and a bigger sample size. 
 
These research articles are followed by Asst. Prof. Dr. Alexander J. Klemm’s academic essay “The Asian 
Journals Network: Establishing a New Research Identity in the Humanities and Social Sciences.” He 
critically engages with the circumstances that have led to the formation of the Asian Journals Network, 
the network’s first conference with twenty Asian journals in the humanities and social sciences, the 
journals’ stance on metrics, the signing of a Memorandum of Understanding, and the objectives of the 
network. SEAMSJ is now a proud member of the Asian Journals Network. 
 
Eric Abalajon’s (University of the Philippines Visayas, Iloilo) review of the book Break It to Me Gently: 
Essays on Filipino Film (Richard Bolisay, 2019) concludes this SEAMSJ issue. 
 
Once again, we thank the Southeast Asian academic community for sharing their insights and 
experiences in the mediascape. As we have seen with preceding articles, the online and offline spaces 
find ways to complement and integrate into one another. On the one hand, that integration is the 
adoption of technology, and on the other, it is the sociality of media. 
 
William F. Smith II 
Guest Editor 
Abu Dhabi, December 2022 
 
 
 
 
 
 
 
 

 

 

 

 

 

ABOUT THE GUEST EDITOR 

WILLIAM F. SMITH II is an Associate Professor at the College of Communication and Media Sciences 
at Zayed University in Abu Dhabi, United Arab Emirates. He has over 15 years of extensive 
experience living and teaching in China, Japan, Thailand, and Vietnam. He holds a Doctor of 
Philosophy – summa cum laude and an Antonin Artaud Fellowship from the European Graduate 
School (EGS), Switzerland. His research explores the disruptive nature of technology and the 
overarching implications of communication on society – social and cultural phenomena, especially 
in the context of social transformation and global issues that are impacted by the current 
mediascape.  
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ORIGINAL CALL 
FOR PAPERS 

 
SPECIAL ISSUE 4.2 
DIGITAL MEDIA CULTURE IN SOUTHEAST ASIAN SOCIETIES 
 
The proliferation of emerging digital media technologies and the datafication of everyday life has 
transformed our processes of social interaction, cultural production, and decision-making processes. 
Key to the widely adopted uses of digital media technology are the notions of the individual, the group, 
freedom, autonomy, and democracy. However, these ”Western” ideologies and their applications may 
create tensions and conflicts within the traditional Southeast Asian social imagination of group 
harmony. These controversies may involve social conduct, changing cultural forms, participatory 
practices, various forms of spectatorship, and governance as demonstrated through the liberating 
potential of digital media technologies as instruments of individual empowerment. In this special issue 
of SEAMSJ, we ask the pertinent question: What is our understanding of authorship, consumption, 
cultural participation, and political agency regarding Southeast Asian social imagination of group 
harmony? 
 
 
AREAS OF INTEREST INCLUDE 

ü �Cultural analytics and data (algorithms, databases, data mining, surveillance, data practices, 
and digital methods) 

ü Digital individuals (social groups, social interactions, gaming, gender issues) �  
ü Digital transformation of the mediascape (entertainment, movies/TV, news, art, Netflix, 

YouTube, Twitch, and others) �  
ü Knowledge production (fake news, alternative expertise, social issues, misinformation) �  
ü Effects of the ongoing pandemic and its impact on uses, forms, or functions of digital media �  
ü Submitted articles must focus on the media in Southeast Asia (Brunei, Cambodia, Indonesia, 

Laos, Malaysia, Myanmar, Philippines, Singapore, Thailand, Timor-Leste, and/or Vietnam) �  
ü Submissions of academic articles adhering to the journal’s aims and scope will be considered 

for publication. 
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Authors submit a 500-word abstract with 5 keywords, a list of 5 main references, and a short bio of 
up to 50 words by October 1, 2021. 
 
Authors wishing to submit book reviews, event reviews, and/or film reviews that adhere to the 
theme of the special issue should submit a short proposal and wait for approval. 
 
In the email subject line, state that your submission is for special issue 4.2. 
 
 
TARGET DATES 
 
October 1, 2021  Deadline for submission of 500-word abstracts:  
October 15, 2021 Notification of accepted abstracts:  
February 15, 2022 Deadline for submission of full papers (6000-7000 words):  
Review process:  Double-blind peer review and feedback 
May 15, 2022  Revised paper due 
July 15, 2022  Target publication date 
 
 
SUBMISSIONS & INQUIRIES 
 
Submit abstracts and review proposals and direct all inquiries to the editor-in-chief:  

eic.seamsj@gmail.com 
 
For information about the journal, please visit 

https://seamsa.org/seamsjournal/ 
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Theorizing a Vegan 
Advocate’s YouTube Vlog as 

a Rhetorical Act 
 

JEA AGNES TADURAN-BUERA 
University of the Philippines Los Baňos 

JEAN A. SALUDADEZ 
University of the Philippines Open University

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

INTRODUCTION 
 

ABSTRACT 
 
The community of YouTube creators, video bloggers or vloggers is growing as more technology 
becomes available where there is a shift of YouTube byline from “Your Digital Video Repository” 
to “Broadcast Yourself” that is paving the way to a new generation of communicators. Through 
YouTube, vloggers are given a democratic space to present their arguments for or against a 
particular issue. Particularly, YouTube has fostered a community of advocates such as vegan 
creators who produce videos dedicated to veganism and animal rights. This study conducts a 
rhetorical analysis of a YouTube vlogger and vegan advocate Ed Winters, also known as Earthling 
Ed. In the selected YouTube vlog, three prevalent rhetorical acts emerge: 1) addressing 
misconceptions, 2) upholding morality, and 3) moving to action. Animal agriculture for 
consumption and other forms of animal abuse or cruelty are the social exigencies that persuaded 
the vlogger to discuss these urgent issues, as well as the dire consequences to our health, the 
animals, and the environment, in his YouTube vlogs. To contribute to advancing a 
communicational view of advocacy, this study explores the use of rhetorical strategies and 
engages with questions of meaning and value on exigencies which allow for the creation of 
discourse with a pragmatic intent of offering a solution to commit to veganism. Results of the 
analysis also show that YouTube vlogging (video blogging) in an open space is multi-directional or 
complex, multi-temporal or continuous, and multi-situational or contextual, with three 
opportunities and the processes for a YouTube vlogger to advance an advocacy through 
interaction, inclusion, and influence. 
 
Keywords: advocacy, Earthling Ed, rhetoric, veganism, vlogging, YouTube 
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INTRODUCTION 
 
Technological advancements have revolutionized the performance and accomplishment of persuasion. 
The evolution of media to social media has become the fulcrum that links and influences the modern 
world (Baym 2015). Do the techniques and functions of persuasion change as technology changes? 
Even though the importance of speech as a means of civic engagement has remained constant 
throughout history, there have been some developments that have changed the way we use it 
(Valenzano and Braden 2015, 21). While classical Greek and Roman cultures have been evidently and 
continuously influencing the rhetoric of communicators on different levels and in various contexts until 
today, how is persuasion situated in the digital milieu?  
 
Technology is an agent that participates in persuasion (Saludadez 2020). Our thoughts, values, 
advocacies, and actions are constantly shaped by the environment around us. With the influence of 
Internet usage and the online environments we inhabit, social media play a big role in persuasion as 
they display agency to the extent that they create alternative realities for users to construct or 
reconstruct online identities and presence through rhetoric. Shared experiences of reality are 
expressed through the values and interpretations they place on certain objects, events, and spaces. 
The online content creators and their audience engage with each other through the open spaces for 
synchronous and asynchronous meetings that social media, such as YouTube vlogging (video-blogging) 
provide them with. YouTube vloggers and their rhetoric are social agents that need greater scholarly 
attention. The description of rhetoric as a “syncretic and generative practice that creates new 
knowledge” (Davis and Shadle 2007, 17) bears a resemblance to vlogging, since YouTube provides 
opportunities for its users and vloggers to engage, create content based on social exigency, and inform 
and persuade subtly or openly. Similarly, Kenneth Burke’s (1969) commentary manifests the scope of 
rhetoric that “wherever there is persuasion, there is rhetoric. And wherever there is meaning, there is 
persuasion” (71). As what has been taking place in recent years, vlogging, a “distinctly original” form of 
communication that is emblematic of the amateur videos found on YouTube (Tolson as cited in Savage 
2010), has become a powerful new technological trend that has been gaining much attention 
worldwide. The community of YouTube video creators and/or vloggers continues to develop as more 
technology becomes available. It has grown into one of the more influential social communities. 
Statistics show that more than 300 hours of video are uploaded every minute, and almost five billion 
videos are viewed daily (Aslam 2022). As a new mode of rhetoric, a YouTube vlog may contain a 
narrative, an expertise, or an advocacy that commands international access, appeal, and following. 
Successful content creators and vloggers become social influencers. However, merely connecting with 
the viewers is not sufficient, as the study of persuasion in the discipline of communication studies also 
requires engagement or the act of interacting and sharing in the activities of the group.  
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Vrooman (2002) states that the cyberspace, where the YouTube “vlogosphere” is situated, is a 
performative space created through programming and communicative interaction. With a vast amount 
of information online, vloggers are provided with a powerful space to create ways to generate, control, 
sift through, highlight, or hide information during their communication with the viewers. Through 
YouTube, vloggers are given an opportunity to connect with and present their arguments about a 
particular issue, to influence the attitudes and beliefs of their audience. A vlogger’s rhetoric has the 
power to influence the targeted viewers towards committing to an advocacy. One specific way to 
connect and engage in communication activism is through direct action in support of social change for 
individuals or groups (Frey and Carragee 2007). As an open and free platform, YouTube has fostered a 
community of creators who produce videos dedicated to their advocacy and social action. The YouTube 
vlogging community provides viewers with means for gaining empathy and inclusion, especially among 
those who seek the company of like-minded individuals. YouTube has also become central to collective 
and collaborative action. By subscribing, liking, commenting, sharing, and downloading the vlogs, the 
viewers-turned-users’ small acts of participation are now generally considered part of the realm of 
collective action. 
 
As this study is premised within the rhetorical tradition of communication theory, it views 
communication as a “practical art of discourse” where “people act as rhetors” or persuasive speakers 
(Craig 1999, 103). It problematizes how the nature and function of classical and contemporary rhetoric 
is envisioned and how the theory, practice, and critique of rhetoric has constantly been interconnected 
with the views about personal, political, and social issues and advocacies. Banking on communication 
and synergy among its subscribers and content creators, YouTube’s active and engaged viewers, but 
also the potential ones can also be tapped into committing to an advocacy (Johansson and 
Scaramuzzino 2019). 
 
Generally, advocacy is not directed only at policy makers, but also at private sector leaders whose 
decisions affect people’s lives, as well as the media, development agencies, and other institutions 
whose opinions and actions influence policy makers. As technology becomes more easily available, 
there is a shift of YouTube’s byline from ‘Your Digital Video Repository’ to ‘Broadcast Yourself.’ This 
paves the way to a new generation of communicators who use multimodal elements to speak to the 
audience (Frobenius 2014; Frenchaud 2017, 59). Using YouTube as their medium, vloggers are given a 
democratic space to present their arguments for or against a specific issue. Particularly, YouTube has 
fostered a community of vegan advocates who create videos dedicated to veganism and animal rights. 
 
The study’s selected vlog “It’s My Personal Choice To Eat Animals!” (2018) is from Ed Winters’ YouTube 
video series called 30 DAYS, 30 EXCUSES, published on his YouTube channel, named Earthling Ed. His 
main purpose is to unmask the fallacies in each non-vegan argument in each of the videos. As of 
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November 2022, the vlogger’s channel has over 443,000 subscribers, 52,000 views, 400 comments, 
and 3,400 likes. 
 
The audience is an important part of the rhetorical situation as it consists of the intended or unintended 
viewers and/or active users of the rhetorical message. In the rhetorical context of vlogging, the invoked 
audience is the one imagined by the vlogger. The vlog itself creates roles and invites the audience to 
participate. The vloggers themselves make decisions based on their audience since the latter has the 
capability to identify the language used, identify with the rhetor, know the importance or gravity of the 
discourse, the strategies, and the delivery used by the vlogger, and the arguments in the rhetoric. The 
damage that livestock consumption does to human’s health and the environment and the extent of 
agony the animals go through – pigs suffering from open wounds, abscesses, cannibalism, and other 
harrowing footage of slaughter practices – are made apparent in Earthling Ed’s vlog. With this, the 
environment and the animals themselves are the identified social exigencies that require collective 
deliberation, judgment, and decision-making.  
 
After selecting the vlog for analysis, transcriptions were made and themes of how the vlogger Earthling 
Ed communicated veganism to his viewers were compiled. The transcriptions gathered were used to 
organize themes that emerged from the analysis of the online community. The data were analyzed 
using qualitative and ethnographic thematic content analysis methods. Rhetorical analysis extends the 
scope of inquiry to examine meanings, themes, and patterns that may be apparent or concealed in a 
text. Among the resources for attaining both content and the vlogger’s personal purpose are the 
various patterns of organization of the vlog. It was observed that the vlogger developed a system of 
points and subpoints to present his ideas in logical and strategic ways. Problem-solution, reversal of 
apparent position, extended analogy, and examples were the patterns employed in communicating the 
advocacy through YouTube. 
 
In the abovementioned video, the vlogger presents a problem-solution as his rhetorical plan in 
addressing the misconception. He begins by setting forth the non-vegan argument that consuming 
animal products is a personal choice. After presenting counter arguments, the content creator 
proposes a solution of committing to veganism or adopting a plant-based diet. The plan provides an 
advantage to the vlogger by giving him an opportunity to build common ground with his viewers before 
reaching the controversial part of his video. His rhetorical plan involves argumentation in which he 
seeks to convince the viewers to take a particular course of action. While explaining the problem, 
Earthling Ed emphasizes the effects of consuming animal products on the animals themselves by 
describing the situation, analyzing the problem, and recommending a solution. The rhetorical analysis 
focuses on determining the strategies and how they accomplish the goal of communicating veganism 
to the viewers. By considering this YouTube vlogger’s skill, his creativity of exploring the “available 
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means of persuasion” and ability to create discourse and communicate veganism are identified in the 
analysis. 
 
 

RESULTS AND DISCUSSION 
 
Three prevalent rhetorical acts emerge in the selected YouTube vlog: 1) misconceptions on eating 
animal products as a personal choice, 2) morality of eating animal products as personal choice, and 3) 
move towards veganism addresses a common excuse or characterization about veganism.  
 
 
Misconceptions 
 
Misconceptions are “persistent and commonly held” (Leonard, Kalinowski, and Andrew 2014, 10) 
beliefs that contradict scientific evidence. Fisher and Moody (2002) use the term “to underscore the 
cognitive transformation required in order to achieve the scientific view” (56). To demystify an 
advocacy process in the digital age, addressing or correcting prior misconceptions is practiced for the 
viewers to acquire new knowledge, as well as to understand and resolve conflicts between prior 
knowledge and newly presented one in a digital format. Frederick (2005, 35) recommends to rely on 
cognitive reflection rather than on intuition to improve ability to undergo conceptual change.  
 
To address misconceptions, Earthling Ed presents a problem-solution rhetorical plan. He begins by 
setting forth a non-vegan’s argument that consuming animal products is a personal choice. His use of 
the pronoun “we” was used three times in the first three statements of the video. In the opening 
sentence, “So the next excuse that we’re addressing today is the excuse that it’s “my personal choice” 
to eat animal products” (Earthling Ed 2018, timestamp 00:00:02), the personal pronoun “we” is used 
to present the excuse non-vegans give to defend meat consumption. This reveals the vlogger’s ethos, 
a rhetorical character that appeals to the values of the people and directs them to accept certain truths. 
The articulation of the first comment reflects the vlogger’s good will and good character. He includes 
the viewers as part of the discussion by adding a personal tone to the vlog. This identification with 
vegan viewers is apparent when Earthling Ed states: “[A]gain, this is something we hear all the time as 
vegans” (00:00:06), which addresses the issue of having “personal choice” to eat animal products. 
Moreover, the use of “we” as a symbol of togetherness is evident in the statement above. The personal 
pronoun “we” has rhetorical functions as it creates a sense of togetherness and blurs the vlogger-
viewer divide. As Mühlhäusler and Harré (1990) point out, the use of “we” instead of “I” also diminishes 
the responsibilities of the speaker since he is portrayed as collaborating with his audience. It appeals 
to Aristotle’s ethos as it characterizes community and identification with vegan viewers. 
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In the video, the vlogger addresses the common excuse that eating animal products is an exercise of 
“personal” choice. However, according to Earthling Ed (2018), the consequences extend well beyond 
the person. This is in congruence with Kenneth Burke’s (1969) identification theory according to which 
the speaker attempts to connect with the audience. In this context, Earthling Ed (2018) makes use of 
the phase “we’re addressing” (00:00:02) to include the audience in the rhetoric and in the act of 
explaining the misconception. For vloggers to persuade the viewers, they must engage and connect 
with them on some level. This can be achieved through identification, which Jackson (2013) defines as 
the feeling of relating to a person, issue, or organization that can result from “empathy, sense of 
community or feeling of responsibility created by rhetoric” (6). 
 
When eating animals is considered a “personal choice,” it comes across as a euphemistic way of saying, 
“respect my choices,” or “don’t judge or hold me accountable for my actions that harm animals.” Thus, 
the statement is not intended to support the argument of eating animals, but rather functions as a 
defense mechanism which aims to end the discussion. When this occurs, “personal choice” becomes 
the highlight that takes away awareness of the welfare of animals from the discourse. This aligns with 
Boylan’s (2013) tenet: “Without awareness there is no freedom. Awareness is vital for any possibility 
of free choice” (124). Indeed, without awareness, there is no free choice. The rhetorical situation can 
be the result of many events. The misconceptions represent (mis)understandings produced by 
ideological systems and structures that support othering vegans. The quotations are ideologically 
imbued with meanings that highlight certain interests while muting others.  
 
Earthling Ed’s “It’s My Personal Choice To Eat Animals!” vlog presents rhetorical responses to a 
situation (see Figure 1). The situation at hand is the excuse non-vegans make about consuming animal 
products. After presenting counter arguments, the vlogger proposes a solution of committing to 
veganism. The plan provides him with an advantage by giving him an opportunity to build common 
ground with his viewers. The rhetorical plan involves argumentation through which Earthling Ed seeks 
to convince his viewers to take a particular course of action. While explaining the problem, he 
emphasizes to the viewers the effects of consuming animal products to the animals themselves by 
explaining and describing the situation, analyzing the problem, and recommending a solution. As an 
advocate, addressing all misconceptions may not be possible. 
 
Thus, vlogging a misconception is theorized as a rhetorical act for there is an interactive digital dialogue 
between the content creator and the viewers. One of the rhetorical effects of the digital world has been 
the ways in which the globally accessible messages posted on it can address particular audiences. By 
analyzing underlying messages that advocate a particular viewpoint, the viewers become critical and 
interactive consumers who make educated choices to embrace these messages or not. In the video 
analyzed in this study, the vlogger intends for an interactive digital dialogue so that the viewers may 
seize a moral high ground. 
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Figure 1. Vlogger Ed Winters advocating veganism. Source: Earthling Ed 2018. 

 
As a rhetorical act, a vlog can be characterized as acquiring a sense of closeness and vulnerability 
because of its setting and tone. This is illustrated by Figure 1, in which the vlogger brings the viewers 
visually close to him with his upper body filling much of the frame. Vlogs are also usually short in 
duration, more focused, purposive, and re-playable. Addressing a misconception in such a format also 
feels intimate because it echoes face-to-face exchange, but in the case of Earthling Ed’s video, it only 
remediates the misconception that it is a personal choice to eat meat, creating a new mode for 
interpersonal dialogue. Therefore, the motive that impels this kind of discourse is more cooperative 
than competitive. This also means that a person’s language is closely linked to his or her motives. 
Therefore, to understand a speaker’s motives, it is necessary to understand the action of his or her 
language or rhetoric. 
 
 
Moral Argument 
 
Forms of moral argumentation that were observed in the vlogging entries are claim-reason points 
based on moral norms as premises. Earthling Ed’s (2018) statement “But it’s also someone’s personal 
choice if they want to commit rape or commit an act of murder. The person personally chooses to do 
those things” (00:00:25) is an appeal to uphold morality. It also appeals to logos as it attempts to 
reason deductively and provide an analogy between choosing to eat animal products and choosing to 
commit heinous crimes. Similarly, his statement “Likewise, if some wants to beat and abuse a dog, it’s 
their personal choice to beat and abuse that dog. Just because someone personally chooses to do 
something does not make the action morally justifiable” (00:00:28) suggests that this personal decision 
encompasses morality and ethics. By stating this, the rhetor aims to uphold the moral status of 
animals. 
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Motivated by ethical principles, the vlogger takes on an advocating role in serving both the interests of 
justice and the rights and privileges of his “clients” [the animals, the environment, and the people] by 
pleading a case, supporting a cause, or recommending a course of action and seeking to influence 
policies by arguing within political, economic, and social systems. Rhetorical devices such as this are 
used by rhetors to enhance arguments for persuasion. When presenting a moral argument, the vlogger 
employs Burke’s (1968) concept of identification to facilitate understanding of how his way of 
communicating unites or separates him from the viewers through the choices of words and overall vlog 
content. Since vlogging occurs under complex conditions, it recognizes intricacies of communicating 
advocacies online. A rhetorical action responds to its context since there are a variety of interactional 
features that influence the creation, persuasion, dissemination, and interpretation of a vlog genre. 
Vlogging is a continuous process since there are no definable beginnings and endings in the persuasive 
performance as it is the viewers’ decision when and how they will be presented in the vlogs. 
 
To challenge the viewers to think critically about moral arguments, Earthling Ed (2018) would often ask 
rhetorical questions with an ethical dimension, such as the following: “[S]o the question I’d like to ask 
anyone who uses the ‘respect my personal choice’ excuse is what other personal choice, what other 
opinion are you considering and respecting when you eat animal products, other than your own?” 
(00:02:43). The Socratic Method is used to allow the viewers to reach conclusions on their own, without 
being told how to answer or what to feel (Borchers 2006, 30). A series of rhetorical questions are 
articulated in the video to highlight the dissonance in the viewers’ perception of animals.  
 
Earthling Ed’s (2018) statement, “how far detached they’ve [non-vegans] become from the fact that 
the animal products they’re eating have either come from an animal that is already dead or one that is 
in the process of being exploited and will eventually end up dead” (00:00:41), is reminiscent of Carol 
Adam’s (2014) concept of “absent referent.” She reasons that “behind every meal of meat is an 
absence: the death of the animal whose place the meat takes…” (14). The absent referent functions to 
cloak the violence inherent in meat consumption, protect the conscience of the meat eater, and render 
the idea of individual animals as immaterial to anyone’s selfish desires. The vlogger’s rebuttal points 
out that “personal choices” have dire consequences. An analogy is given to illuminate the oppression 
of animals in general. The vlogger stands by his principles by explaining that to deny animals the right 
to live according to their own interests is wrong, and to attempt to defend our choice to eat them as a 
personal one is morally unjustifiable. Logical evidence is first apparent in the introduction of the video 
blog as Earthling Ed (2018) presents statistics of the number of animals killed: “We’re respecting the 
personal choice of the 56 billion land animals and the 2.7 trillion marine animals who are killed 
needlessly, who do not want to die for us” (00:01:10). Another component of logical proof is evidence 
of refutative skills such as picking out significant points of clash, resolving contested issues, clearly 
revealing the relation of a non-vegan’s claims to his own, and preserving the structural wholeness of 
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the vlog as a constructive enforcement of an idea. The vlogger has proven that he possesses refutative 
skills as he was able to meet objections and defend veganism against non-vegans’ claims. 
 
Earthling Ed’s 30 DAYS, 30 EXCUSE vlog series challenges viewers to follow a plant-based diet that 
might hinge on "symbolic threats to the status quo” or their dietary choice (Sandoiu 2019). This is 
evident in Earthling Ed’s (2018) argument: “So the question I’d like to ask anyone who uses the respect 
my personal choice excuse is what other personal choice, what other opinion are you considering and 
respecting when you eat animal products, other than your own” (00:02:40). This analogy is given to 
illuminate the oppression of animals in general. The advocate stands by his principles by explaining 
that to deny animals the right to live is wrong and to attempt to defend our choice to eat them as a 
personal one is morally unjustifiable. Earthling Ed’s vlog appeals to logic to convince the audience of 
irony innate in the meat eaters’ justification. Specifically, situational irony is used to show the opposite 
for a dramatic effect and is apparent as the rhetor’s argument conveys the incongruity of the 
statement. The irony of being animal lovers and yet killing billions of animals is emphasized. The 
implication is that it would be impossible to love animals if people pay for them to be murdered and 
killed. Thus, as Turner and D’Silva (2006) argue, the use of pathos is evident to evoke emotions by 
emphasizing that other animals too have intelligence and sentience or the ability to perceive one’s 
environment, and experience sensations such as pain and suffering, pleasure and comfort. 
 
There is a deliberate attempt to highlight the abuses animals experience due to animal agriculture. The 
shift from the use of the pronoun “we” to “you” point-of-view is a persuasive way of addressing the 
audience as it calls for action. The second person pronouns “you,” “your,” or “yours” are usually used in 
the context of providing instructions or advice, thus the shift to better engage the viewers. The use of 
personal pronouns draws on the areas of Burke’s (1969) consubstantiation to identify with the viewers 
since differences are inevitable among people and human interaction is far more complex than simply 
persuading others online. In this context, the vlogger’s attempt to interact with the viewers by 
identifying with them is a necessary step to communicate with anyone online or offline. As Burke 
(1969) states, people are “both joined and separate, at once a distinct substance and consubstantial 
with one another” (1020). By employing strategies of Burke’s rhetorical identification, we can better 
understand and analyze persuasion in rhetoric. To accomplish change, deliberative rhetoric or 
“symbouleutikon” is done since it focuses on what lies in the future. It is the rhetoric of vegan advocates 
by foreseeing what effect embracing veganism might have if change is made at the moment of the 
rhetoric. 
 
 
Move Towards Veganism 
 
Move for action towards veganism is the third rhetorical act that emerges from Earthling Ed’s video. 
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Before the explicit mention of the call for action to commit to veganism, his statements show the 
harmful effects of animal consumption: “As vegans, we respect the environment and everyone who is 
affected by climate change because consuming animals is responsible for causing some of the worst 
environmental calamities that we’re currently facing as a species” (Earthling Ed 2018, 00:01:40). In this 
utterance, the vlogger appeals to logic as he emphasizes the negative effects of animal consumption 
on the environment, specifically climate change. This is echoed in Mackintosh’s (2019) CNN article, The 
Amazon is burning because the world eats so much meat. The crisis has been linked to animal consumption 
since animal agriculture requires massive amounts of resources such as land, feeds, water, and energy 
which ultimately cause living beings to endure immense suffering.  
 
‘Move to Action’ is a call-to-action addressed to the viewers who can act on an issue or an advocacy 
immediately. Compared to a traditional speech delivery which would take much longer, advocacy vlogs 
are usually three to five minutes long. In them, the vlogger excludes trivial hindrances and frames the 
‘Move to Action’ in the viewers’ best interest to stir them to act on the advocacy as soon as possible. 
To act shows that an action shaped by a response to symbols was initiated and can be translated into 
virtual experiences. They are the vlogger’s production of words, sounds, and images forged to create a 
mental picture in the minds of the viewers. The reason for choosing YouTube videos demonstrates the 
influential role the vloggers play (Ladharia et al. 2020, 4) in how the world is interpreted, which is 
reflected in the rhetorical tradition of communication. YouTube vlogs as a form of entertainment can 
both reflect and shape people’s beliefs and behaviors. 
 
In comparison to a face-to-face presentation, the vlog uses various terms of address, questions, and 
directed language and employs specific gaze and gestures or movements within a fixed frame. For 
instance, the point of emphasis in the video is a close-up of the vlogger’s face and inserted video clips 
within the vlog, which provides important cues about what the viewers are supposed to take away 
from the video. The vlog uses voice-overs to tell a story and make its case. It relies heavily on pathos, 
appealing to the viewers’ sense of empathy. The vlogger’s voice underscores the textual modality as 
Earthling Ed starts out sounding relatively calm, becomes more concerned, somber, and quick in 
articulating the plight of the animals. The fast background music creates a sense of urgency. This not 
only lends atmosphere to the vlog, but also underscores its main point about the effects of animal 
exploitation. 
 
The analysis of the vlog creates a rhetorical feature that directs what the viewers can and cannot see. 
The vlogger has the potential to alter the perception of a concept by contributing to associated 
experiences which improve the capacity of understanding. Since the rhetorical purpose of Earthling 
Ed’s vlog is to persuade audiences to understand and respond to the advocacy he promotes, and since 
facts alone are not always enough to achieve this goal, then it is up to his ability to alter the perceptions 
of the viewers through the virtual experiences created in his vlogs. These modalities work together to 



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

TADURAN-BUERA & SALUDADEZ | VEGAN ADVOCACY | 11 

create a coherent feeling and rhetorical perspective: the vlogger’s onscreen voice, voiceover, music, 
and inserted videos and photos. In this regard, YouTube vlogging is a rhetorical act because it 
demonstrates the influential role YouTube vlogger advocates play in how the world is interpreted, since 
vlogging, although primarily a form of entertainment, can both reflect and shape people’s beliefs and 
actions. The vlogger’s rhetoric is not necessarily ornamental speech, as the thoughts and actions of an 
audience can be influenced through any type of speech or written communication. 
 
Before the explicit mention of the call for action to commit to veganism, Earthling Ed’s (2018) 
statements indicate indirectly the harmful effects of animal consumption: “As vegans, we respect the 
environment and everyone who is affected by climate change because consuming animals is 
responsible for causing some of the worst environmental calamities that we’re currently facing as a 
species” (00:01:37). His use of the personal pronoun “we” [as in “we, the vegans”] is consistent 
throughout the video. Connecting with the viewers is apparent in the articulation of the advocacy. It is 
a clear indication of Burke’s (1969) identification since the vlogger connects with and persuades the 
viewers by identifying with them in certain ways. In this context, persuasion may occur after the 
viewers have identified with the vlogger. Burke (1969) stated that people, by nature, are responsive to 
symbolic expressions that can unite them in purpose and action when a persuasive message, such as 
a vlog, is skillfully crafted. 
 
When Earthling Ed emphasizes the negative effects of animal consumption in his YouTube series 30 
DAYS, 30 EXCUSES, he does so through superlative statements to emphasize its gravity. Similarly, the 
use of the word “species” implies the effects in totality since “species” pertains to all organisms. In the 
succeeding rhetoric, the vlogger appeals to logic as he enumerates the negative effects of animal 
consumption on the environment and people’s health when he states that “as vegans, we’re respecting 
the personal choice of everyone who wants to live a long, fulfilled, happy, healthy life by telling them 
that consuming animal products causes the most prevalent diseases and illnesses currently affecting 
our society, i.e. heart disease, type-2 diabetes, osteoporosis, dementia, strokes, high blood pressure, 
kidney failure. All these diseases can be attributed to the fact that we consume animal products” 
(Earthling Ed 2018, 00:01:47). The rhetor calls for action to avoid animal products and instead 
embraces a vegan diet. The recommendation is explicitly mentioned when he proposes in his 
conclusion: “But most importantly, a simple switch to a plant-based diet cannot only prevent many of 
them, it can even reverse and treat some of them as well” (00:02:06). 
 
One of Earthling Ed’s rhetorical strategies is to ask rhetorical questions that highlight the cognitive 
dissonance in the viewers’ perception of animals. Through this approach, he makes the viewers reveal 
the answers to themselves. By using this strategy, critical thinking is stimulated and the viewers are 
left questioning themselves and letting them assess if their actions and morals are aligned. An example 
of a rhetorical question from the video is Earthling Ed’s question “What other personal choice, what 
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other opinion are you considering and respecting when you eat animal products, other than your own?” 
(00:02:42). The vlogger employs the three rhetorical proofs to elicit emotion and to engage the 
audience’s loyalties and/or commitments. Ethos is evident in the vlog. The vlogger is credible in sharing 
his advocacy online. His rhetoric has the three constituents of ethical appeal which reflect the goodness 
of his character, sense, and will. To spread his advocacy, he makes use of different ways to reach out 
to people.  
 
The use of logos is also prevalent in the vlog. Earthling Ed’s vlog “It’s My Personal Choice To Eat 
Animals!” appeals to logic by citing statistical data. He does it to convince the audience that there is 
significant reasoning for his argument. Pathos is implied in every argument as the vlogger attempts to 
persuade the viewers by implicitly putting them in a certain frame of mind to trigger an emotional 
response, specifically empathy, after enumerating the ill effects of animal consumption to the 
environment, people’s physical and mental health, and animals themselves. 

 
 

CONCLUSION 
 
After conducting a rhetorical analysis on Earthling Ed’s (i.e., Ed Winters’) vlog “It’s my Personal Choice 
to Eat Animals!” from his video series 30 DAYS, 30 EXCUSES, it is evident that classical rhetoric has kept 
its power in the digital milieu. In this context, the vlogger possesses ethos or source credibility based 
on his expertise in matters pertaining to veganism. As an advocate, Earthling Ed’s is an opinion leader 
as he serves as a model for the subscribers and viewers of his YouTube channel. Persuasion used in 
virtual environments such as YouTube offers virtual versions of classic rhetorical proofs: virtual ethos, 
pathos, and logos. Each of these virtual appeals gives online vloggers the means to occupy positions 
made available by the new medium. The analysis also directed attention to devices and elements that 
are part of each rhetorical act. 
 
In the Philippines, veganism has a limited place for discussion anywhere else except on social media 
platforms that are free and open for advocacy. It is important for Filipino vegan advocates to note that 
with YouTube’s influence on the viewers’ behavior, rhetoric has evolved to include the process of 
“adjusting ideas to people and people to ideas” in messages of all kinds. Once clicked, the uploaded 
vlog is continually persuading and shaping people’s perspectives about the world of veganism and 
providing a firsthand account as could no other conventional speaker. The rhetorical acts illustrate how 
an advocate constructs the discourse to explain that the situation or issue is important enough to speak 
rhetorically about it on YouTube. The vlogger accomplishes the goal of communicating advocacy 
through the platform by first addressing a misconception about the advocacy and/or its opposition. 
Earthling Ed introduces and explains it as one of the common reasons people fail to move to action or 
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commit to advocacy. The rhetorical act of morality about the advocacy and/or its opposition allows the 
viewers to be informed of the moral issues and to question the status quo. 
 
By stating misconceptions about the advocacy and its opposition, upholding morality or presenting 
moral argumentation, and moving for action, the vlogger attempts to clarify a misconception: inform 
and persuade the viewers of the moral issues about the advocacy and its opposition and influence the 
viewers to commit to action. This is because we are now living in a time of conflict, health, 
environmental, and animal crises, and a confluence of cultural, technological, and exigency forces that 
influence how we communicate with others. YouTube vlogging by advocates has become a powerful 
tool in influencing the viewers. Thus, persuasion in YouTube is a dynamic and ongoing event. Similarly, 
communication on the platform is not something the users do, but something in which they engage. In 
general, the vlogger’ rhetoric is pragmatic. It demonstrates the applicability of vlogging an advocacy to 
address misconceptions, uphold morality, and ultimately move to action. 
 
The three rhetorical acts used in vlogging serve as a powerful instrument for the advancement of any 
advocacy. A fitting rhetorical response is, therefore, determined by the way the situation is presented 
and the statements are arranged to comprise each situation. The vlogger’s rhetorical responses to the 
viewers would not have been elicited without today’s health, animal, human, and environmental crises. 
Thus, exigent discourses, such as ongoing debates about the advocacy and issues surrounding it, are a 
key feature of the rhetorical situation. 
 
The study contributes new knowledge in the area of advocacy vlogging. The study revealed that an 
engaged and open virtual community, such as the vlogosphere, continues to integrate into the physical 
as manifested in vlogging. It redefines ideas about interaction online that may catapult change in 
behaviors and adapt a new communicative space in restructuring a vlogger’s own and the viewers’ 
sense of place and process of sensemaking through a new genre of advocacy vlogging. Hence, 
advocacy vlogging has become a powerful agent in influencing or reinforcing the existing beliefs of the 
viewers on certain levels. It permeates through many levels of society as it cuts across cultures and 
multi-temporally connects people cultivating a real sense of community in a virtual space. 
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ABSTRACT 
 
The history of the Filipino diaspora has been traced back to 1565 and this phenomenon has 
prevailed until present times, leading to the creation of multiple cultural identities and 
communities. Hence, there is a constant need for media to expand and evolve through the 
advancing accessibility of media platforms and the globalization of content. This article, anchored 
in Daniel Dayan’s Media and Diasporas (1997) theory, seeks to provide a better understanding of 
diasporic media content as well as its corresponding influence on Filipino diasporans by delving 
into the current state of the Filipino diaspora, media penetration and ownership, the diaspora’s 
lived and imagined experiences of the homeland, and the construction and negotiation of diasporic 
identities as mediated by ABS-CBN News Channel (ANC) content. The findings show that ABS-
CBN News Channel plays a vital role in the representation and transmission of cultural and social 
consciousness which affect media reception, intrapersonal and interpersonal engagements, and 
identity construction of the diasporic audience. Also, the channel is able to sustain cultural 
affiliations through providing relevant information that elicits involvement among its audience. 
However, a notable lesson is that people’s perceptions are more likely to create an impact on one’s 
identity and ABS-CBN News Channel contents are merely mediators. Individuals and communities 
reform online and offline culture as they contribute and validate information and serve as 
extensions of the media outfit. This symbiotic relationship between diasporic media, the audience, 
and the public space supports the need for the production and distribution of diasporic content. 
 
Keywords: diasporic media, Filipino diaspora, identity and space, identity construction 
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INTRODUCTION 
 
The Filipino Diaspora: A Background 
 
Diaspora is generally described as the dispersion of any people from their original homeland. Individuals 
in transit share and recreate identities, practices, and cultural anchors with the communities they 
encounter (Regis 2013, 9). The creation of a diaspora is a result of actors who create identity frames 
through social and political mobilization, and this social collectivity sustains the diasporans’ national, 
cultural, and religious identity through their constant ties with a real or imagined homeland (Jobe 2018, 
10). The history of the Filipino diaspora has been traced back to the Spanish colonization in 1565 and, 
after Martial Law was declared in the Philippines in 1972, more Filipinos were encouraged to work 
abroad to remit their salaries back to the Philippines to help strengthen the economy. This happened 
when the following terms were introduced to and normalized in the Philippine vocabulary – first, 
Overseas Contract Workers (OCWs), and later, Overseas Filipino Workers (OFWs) (Rodis 2015). 
 
Filipino migration has and continues to render an integral part of the Philippine social and economic 
reality (Aguila 2015, 56). The Philippines has been the largest single country of origin of labor migrants 
in Asia, and the motivations for migration range from leisure and studies to employment (Asian 
Development Bank 2018). The estimated number of Overseas Filipino Workers who worked abroad 
during the period of April to September 2020 is at 1.77 million, with the majority coming from Cavite, 
Laguna, Batangas, Rizal, and Quezon, popularly known as CALABARZON. This comprises 18.5 percent 
of the total OFW population, followed by Central Luzon, Western Visayas, and National Capital Region 
(Philippine Statistics Authority, 2020). Having seen the breakdown of Overseas Filipino Workers per 
region in the Philippines, it is important to note the level of density per destination country. For the 
Organisation for Economic Co-operation and Development (OECD) countries, the top three countries 
are the United States of America, Republic of Korea, and Japan. For member states of the Association 
of Southeast Asian Nations (ASEAN), the top three are Malaysia, Singapore, and Thailand. Lastly, the 
top three Gulf Cooperation Council Countries are Saudi Arabia, the United Arab Emirates, and Qatar 
(Asian Development Bank 2018). 
 
In terms of the Filipinos’ digital penetration, the Philippines tops the rank of countries that use social 
media via any device, with an average of 4 hours and 15 minutes each day on social media, and the 
Internet, with an average of 10 hours and 56 minutes (Chua 2019). These statistics show the level of 
importance that connectivity has among Filipinos. As compared to the media consumption behavior of 
individuals who watch television, social media have presented a platform that elevates the individuals’ 
visual experience because of their portability and accessibility. ABS-CBN News Channel (ANC) is the 
Philippines’ first 24/7 news and current affairs channel. It is comprised of fourteen programs for news 
and sixteen programs for current affairs and lifestyle. It continues to be one of the most influential 



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

GOYENA | FILIPINO DIASPORIC IDENTITY | 19 

news organizations globally with its scope expanding to the social media sphere, with over two million 
followers on Facebook and five million followers on Twitter (ABS-CBN News Channel n.d.). The program 
utilizes social media platforms that enable it to post real-time updates and garner real-time audience 
sentiments and engagement. This phenomenon validates the diminishing importance of national 
borders given the growing global linkages among actors, as facilitated by new media and the Internet, 
as well as the increasing significance and essentiality of diasporic media (Karim 1998, 1; Verhulst 1999, 
29). 
 
 

LITERATURE REVIEW: MEDIA AND DIASPORAS 
 

Modes of communication evolve with technological and human advancements. Given the expansion of 
globalization and glocalization, consumption of media is an essential factor in nurturing culture and 
identity, as well as mobilizing individuals to create a certain action. Shared aspects of individual ideals 
and identities, which are reflected by diasporic media, create and strengthen a community whether it 
be physical or virtual (Andersson 2019, 158). Media, regardless of their forms, play pivotal roles in how 
migrants negotiate the potential bearing of their movement and space. The connections facilitated in 
the digital space are able to address the challenges of the physical realm and allow a sense of 
personhood and shared identity to proliferate. These challenges are subject to the diasporans’ cultural, 
educational, professional, and socio-economic backgrounds, differential levels of media access, and 
varying migration motivations, intentions, aspirations, and expectations. New media are able to 
capture the effects of a digitally enhanced cognitive or imaginary mobility through acting as enablers 
of unmediated and mediated experiences (Lim et al. 2016, 2). It is evident from previous studies that 
diasporans utilize different media platforms and devices not only to obtain information and data, but 
also to create a space where they are able to merge concepts and ideologies with their current and 
imminent circumstances. Global tribes are seen to increasingly shape economic and cultural identities, 
and these are highly dependent on situated knowledge, ethnographic experiences, and complex webs 
of political negotiations on which people etch their self-narratives. Media continuously expand the 
diasporic public spheres to the extent of enabling new conversations between those in transit and 
those whom they leave behind; and these virtual spaces help re-establish relationships and 
communities detached by the process of geographic movement (Karim 1998, 13).  
 
Knowledge transfers reinforce the character of transnationalism through providing a link between the 
home and host countries as well as the cycle of knowledge, skills, capital, and technology that migration 
entails. However, diasporans are still bound by environmental and cultural factors such as support from 
the home country or acceptance from the host country which affect their level of stability and influence 
the onset and sustainability of their transfer. Successful identification and collaboration will help 
motivate diasporans to continue their involvement with the home country (Siar 2011, 88). Cultural 
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proximity to a local language, culture, history, and values are also integral in media and products that 
cater to diasporans (Jan 2009, 68). Media, being central to the provision of globally distributed cultural 
or symbolic resources, exercise a distinct power and level of influence to their users in the cultural 
sphere. This is due to the media’s correlation to said cultural sphere, such that the development of the 
human capacity and the advancement of a civilization shapes and to some extent dictates the 
production and distribution of works and commodities being utilized by diasporans (Jan 2009, 72).  
 
Identity media plays a complementary role in transmitting filiation alongside cultural and social 
undertakings and movements. In terms of production, it is vital to determine whether the context of 
the main content is based on independent identity constructions or streamlined by the influence of 
dominant entities (Dayan 1997, 92). With this context in mind, are media platforms able to present 
content respective of the diasporans’ autonomous identity regardless of the constraints exerted by 
their current locus? Contemporary reconstructions and conscious reappropriations of identity include, 
but are not limited to, production and distribution of ethnic news and audiovisual tapes, formation of 
religious and cultural groups, creation of inter-diasporic networks with religious or political objectives, 
and communication in general.  
 
 

METHODOLOGY: THE FILIPINO DIASPORIC SPACE 
 
Prevalent market behaviors, technological advancements, media coverage, and Western ideologies 
influence the creation and negotiation of identity among Filipino diasporans. This article aims to better 
understanding how these interrelated variables are construed by diasporans situated in the top 
destination countries from the three intergovernmental organizations; namely, the United States of 
America, Malaysia, and Saudi Arabia. Based on the available literature on the Filipino diaspora, the main 
research gap is primarily located in how the diasporans’ media consumption, specifically of ABS-CBN 
News Channel content, has translated to their cultural association given their geographical space. Since 
most of the previous studies focused on the diasporans’ perspectives and imagined communities 
through media use, this study helps address how local media content caters to the cultural needs of 
the Filipino diasporans, why Filipino diasporic identity and space influence the framing, production, and 
distribution of content, and why ABS-CBN News Channel is vital in the construction and negotiation of 
the Filipino diaspora’s identity. 
 
Diasporas mobilize media through specific use of platforms, creation of genres for niche markets, and 
development of community media for targeted audiences – and these make the interconnectedness 
of the different platforms inevitable. These multi-webbed identity media allow a wider flow of 
communication in public spaces; however, they are only as influential as the reception of their audience 
(Verhulst 1999, 32). The transmission of identity construction depends on the acceptance and 
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adaptation of the actors based on their niche or the majority of users. The study’s framework shows 
the application and dynamic interplay of the three correlated variables: public space, minority and 
majority media, and audience (see Figure 1). 
 
Diasporic space represents the geographical and virtual spheres of diasporans. The diasporic space 
establishes the current media stability and acceptance of the diasporans, as well as the context of the 
media content they seek (Dayan 1997, 97). The diasporic space also influences the news stories 
featured by media platforms and the diasporans’ process of identity construction. Given the influx of 
minority media content that diasporans consume, the study focuses on ABS-CBN News Channel’s 
articles, videos, and social media posts that connect the diasporans with their homeland. These 
platforms set the tone for the diasporic space and provide the context that facilitate diasporic identity 
construction.  
 
Filipino diasporic identity construction, which involves self-identity and collective identity, is the 
distinct disposition of diasporans manifested in their mindsets, behaviors, practices, norms, attitudes, 
social inclinations, and media use (Lim et al. 2016, 2). These factors determine the diasporans’ level of 
intrapersonal and interpersonal involvement with the homeland. The transmission of diasporic identity 
construction is influenced by the audience’s definition of self, based on their social identity given the 
environment, prevalent culture, available media platforms, and degree of structural stability (Dayan 
1997, 96). Communities are important to the core of the Filipino diaspora and identity media as these 
represent a support system the diasporans go to for self-rediscovery. These communities also set the 
tone for the diasporic space and fortify ABS-CBN News Channel’s purpose of content creation, given 
the media platform’s audience-centric approach.  
 
The study employed an explanatory design to identify and assess vital factors that created an impact 
on societal and individual processes and norms. The first method of data collection was a structured 
interview with ABS-CBN News Channel’s media production team. The questions covered the 
interpretation of the diaspora’s specific lived space, perception of the Filipino diaspora, and objectives 
of content. These criteria helped identify the diasporic space and identity that influenced the framing 
of diasporic content in contrast with the main objective of the media platform. The second method of 
data collection was a relational content analysis of three of ABS-CBN News Channel’s contents that 
were framed and produced for the Filipino diaspora situated in the top destination countries; namely, 
the United States of America, Malaysia, and Saudi Arabia. This established the messaging that the 
media platform produced which set the context of the succeeding data collection and the patterns 
indicative of the research questions. Lastly, semi-structured interviews with six Filipino diasporans 
aged 23-45, were conducted in 2020 to interpret the target audience’s personal identification, 
perception of the diasporic materials featured in the study, and application of information to their own 
sustained identity construction. The questions covered the definition of a community to determine the 
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respondents’ different motivations, level of involvement, and preferences. The methodology 
ascertained how the transmission of consciousness, through cultural materials, helped further identity 
construction as a coping mechanism given the change in the diasporans’ disposition and, at the same 
time, fortified the creation of niche content that aims to reflect identity anchors. 
 
 

 
FINDINGS 

 

Facilitating Diasporic Consciousness  
 
Diasporic media produces and distributes content reflective of different identity allegiances which are 
manifested in the form of language, territory, traditions, and cultural expressions (Tsagarousianou 
2004, 61). Based on the interview with ABS-CBN News Channel’s News production team led by its 
Production Head, Bryant Macale, they strive to provide local cultural content for the news stories to be 
culturally sensitive and contextually accurate for their audiences, as well as their respective lived and 
imagined experiences. Media plays a vital role in the creation of cultural unity, which is essential in 
building individual and community ties (Andersson 2019, 153). ABS-CBN News Channel continues to 

Figure 1: Conceptual model of Media and Diaspora. Source: Daniel Dayan (1997). 



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

GOYENA | FILIPINO DIASPORIC IDENTITY | 23 

offer various stakeholders and cultural minorities a space where they can discuss the realities and 
issues that affect them and the manner in which they live out their daily routine. Based on analyzing 
audience feedback, there is a constant demand for information about the country – this ranges from 
relevant events and important or trending personalities and key opinion leaders to the country’s global 
standing. Conveying concepts embedded in the public’s lives is vital to media production and drives 
viewership (Andersson 2019, 153).  
 
To tap the pulse of the local and global communities, ABS-CBN has bureaus, reporters, and 
correspondents situated around the world who gather insights. In terms of the treatment of content 
creation and communication, the program delivers information as is, and allows sufficient leeway for 
its audience to analyze and adapt to it. The existence of an active and constant engagement between 
ABS-CBN News Channel and the Filipino communities confirms that diasporic media create and 
strengthen communities by reflecting the shared aspects of individual ideals and identities, which then 
balance the demand and supply of information (Andersson 2019, 153). 
 
ABS-CBN News Channel’s production team acknowledges that the shift to digital tools has made the 
program more accessible and convenient especially for Filipinos abroad. Hence, the diasporans’ lives 
and social sphere are simultaneously localized and transnationalized with media use, creating glocal 
realities where local practices and cultures thrive (Lim et al. 2016, 4). In the interview, Macale 
emphasized the importance of eliciting conversations on the issues that Filipinos face on a daily basis 
given the relevance and the possible learnings from each engagement. The viewers play an active part 
in the news production agenda which makes online media an essential factor in developing culture and 
identity, and inciting action among individuals (Andersson 2019, 156).  
 
Filipino diasporic identity and space heavily influence the framing, production, and distribution of ABS-
CBN News Channel’s content since the public’s interest and participation are essential factors in the 
entire process. During pre-production, story leads are based on issues talked about by niche 
communities; then audience insights are assessed based on the standard news values and validated 
through testimonies from individuals with first-hand experience of the issue. This ensures that the 
story angles in the final output are accurate, distinctive, and engaging. For post-production, the 
audience engagement with the content from the media outfit, as well as their feedback, are considered 
for succeeding news stories to ensure the content’s relevance among the target audience. These 
salient points affirm that identity media, which in this study’s case are represented by ABS-CBN News 
Channel, are only as influential as the reception of their audience (Dayan 1997, 97). The program 
provides contextually accurate content through utilizing the appropriate language, narratives, media 
channels, and community engagement. This is in line with how media promotes the reinforcement of 
social constructions and identity with their socializing functions (Andersson 2019, 153). 
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ABS-CBN News Channel Online as a Cultural Tool 
 
This study features three diasporic media materials from ABS-CBN News Channel posted in 2020 and 
framed for the United States of America, Malaysia, and Saudi Arabia. The main criteria for the selection 
of the materials were the main subjects for the viewer’s personal identification, the space of the 
subjects, and the link between this space and the homeland. 
 

 
Figure 2: Content for the United States of America. Source: ABS-CBN News Channel’s Facebook page. 

 
The entertainment article posted on Facebook with an embedded YouTube video was to showcase the 
Filipinos’ world-class talent (see Figure 2). It featured the journey of two Filipino contestants – from 
how they won the contest in the noontime variety show Showtime to how they conquered a bigger 
stage on America’s Got Talent, a show where amateur performers present their acts to judges and a live, 
home-based audience. The video touched on the topic of nationalism as the subjects mentioned they 
were proud of their Filipino roots despite their current stay in the United States of America. 
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The video WATCH: Former ‘Showtime’ contest champs wow ‘America’s Got Talent’ was posted on the 
June 18, 2020 and garnered over 2,949 reactions, 63 comments, and 469 shares on Facebook. The 
sentiments were then categorized into: (a) association with local media network ABS-CBN, i.e., the 
main platform that posted the article and where the main subjects first had their claim to fame; (b) 
skepticism because of the show format, with a few comments mentioning that the show was biased 
toward Americans as compared to foreign contestants; (c) lived experience, where commenters 
mentioned their identification with the main subjects; (d) nationalism, where comments revolved 
around praising the talent and perseverance of Filipinos in general; this alludes to the mindset where 
the success of one is the success of all; and (e) blocked comments, which were sentiments not aligned 
with the guidelines set by the social media platform. 
 

 
Figure 3: Content for Malaysia. Source: ABS-CBN News Channel’s Facebook page. 
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The identified concepts of interest, which were cross-checked with the other two materials, are: (a) 
sense of identity; (b) sense of community; and (c) lived experiences. All these were present in the 
material through the actual video clips from the show, real-life story from the main subjects, and 
sentiments from the viewers. The attributes of the aforementioned concepts were generally positive, 
as they helped foster a common goal or mindset within a wider group of individuals. Some of the 
references that validated this were the overall identification with being Filipino, association with similar 
beliefs, and sharing of knowledge and experience by the main subjects and viewers. 
 
The entertainment article, posted on Facebook with an embedded Instagram video, featured Carmen 
Soo, the key opinion leader and a former ABS-CBN actress from Malaysia, as an international 
collaborator vouching for the renewal of the ABS-CBN Network franchise (see Figure 3). Her statement 
included a glimpse of her experience of working on a project with the network and how it has positively 
portrayed the Philippines and Malaysia to one another. She also added that through globalization, the 
network provided a semblance of home to Filipinos in the Philippines and abroad, and acquired the 
interest of foreign fans with its wide range of shows. She then mentioned that the network has 
provided pivotal information and entertainment to its viewers regardless of race and location. The 
article also shared statistics on the network’s distribution of content worldwide – they have distributed 
over 50,000 hours of content, with their programs airing in about 50 territories (ANC 24/7 2020).  
 
The video WATCH: Carmen Soo attests to ABS-CBN’s international reach, calls for franchise renewal 
was posted on July 8, 2020 and received over 2,187 reactions, 124 comments, and 19 shares on 
Facebook. The sentiments were categorized as follows: (a) involvement in diasporic media, which 
showed that people who saw the article were interested in watching shows that featured the main key 
opinion leader in the article; (b) lived experience, where commenters used the reality of people losing 
their jobs as an example of one of the adverse effects of the shutdown of the franchise; (c) opposition 
to the main topic or main message of the material, where commenters merely discredited the main 
key opinion leader’s sentiments on the topic; (d) support for the main topic or message of the material, 
where commenters expressed their admiration for the key opinion leader for actually saying her piece 
about the renewal of the franchise; (e) government-related sentiments, which started discussions on 
the Philippine government’s stance on the renewal of the franchise; (f) blocked comments, which were 
sentiments not aligned with the guidelines set by the social media platform. 
 
The concepts of interest were present in the material through the statements and comments from the 
key opinion leader, statistics from the media company, and comments and reactions from the viewers. 
The attributes of the concepts were a mix of positive and negative reception which resulted in a 
discourse among a wide group of people who had contrasting perspectives about the topic of the 
article. Some of the references of the concepts were identification with being Filipino, association with 
similar beliefs – whether pro or con, and sharing of knowledge and experience.  
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The context of the current events article, posted on Facebook with embedded video clips from the news 
reports, showcased some Overseas Filipino Workers in Saudi Arabia who were distressed due to the 
ongoing pandemic (see Figure 4). The video showed a group of ten (10) Filipino skilled workers who 
were picking garbage since they were laid off and were not provided basic social benefits by their 
employers for about four (4) months. Upon the virality of the video, government agencies such as the 
Philippine Overseas Labor Office, Department of Labor and Employment, and the Overseas Workers 
Welfare Administration have intervened and provided immediate yet unsustainable relief including 
arrangements for repatriation. The Overseas Filipino Workers were then interviewed in Teleradyo’s 
Lingkod Kapamilya segment where the news team probed their current situation; and the Overseas 
Filipino Workers were able to send a message of reassurance to their loved ones on air.  
 
The video was posted on the 18th of June 2020 and has garnered over 766 reactions, 184 comments, 
and 76 shares on Facebook. The sentiments were categorized into: (a) empathy, where commenters 
shared their concern and well wishes for the Overseas Filipino Workers to overcome their distress; (b) 
call for government action, where commenters shared their suggestions on and requests for more 
government intervention; (c) lived experience, where commenters related the affliction of the Overseas 
Filipino Workers to the social realities happening in the Philippines and shared their actual situations 
to provide more perspectives to the discourse; (d) conversation starters, which included tagging of 
peers and sharing of supporting documents; (e) flak on the subjects, where commenters questioned 
the decisions and disposition of the subjects in the material; (f) flak on the government, where 
commenters questioned the capability of the government to address the situation; (g) flak on the 
network, where commenters challenged the network to help the subjects directly apart from the media 
coverage; and (h) blocked comments, which were sentiments not aligned with the guidelines set by the 
social media platform. 
 
The attributes of the concepts were a mix of positive and negative reception, and these helped foster 
a common goal or mindset within a wide group of people. Some of the references of the concepts were 
identification with being Filipino, association with similar beliefs, and sharing of knowledge and 
experience. 
 
The different materials analyzed had commonalities and a certain template in terms of their framing, 
production, and distribution. English was the main language used especially when international entities 
or ideals were featured. However, if the news was about the masa, i.e., the mass Filipino population, 
the articles were written in Filipino. This was possibly to emphasize the message of the material or to 
reach a wider market more fluent in said language. The materials were not only framed to elicit a certain 
behavior, response, or mindset but also to start a discourse among people with similar or contrasting 
beliefs. It can be said that the materials were not completely unbiased because they were produced in 
a way that favored certain ideals. This can be associated with McCombs and Shaw’s (1972) agenda 
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setting theory, which states that media have the ability to influence their audience’s perception on 
issues since it dictates the accessibility and presentation of information. Hence, emphasis is made on 
aspects the media platform wants the audience to engage with – space, time, and position are taken 
into account. To expound, the article for the United States of America was framed positively – to 
highlight the Filipino talent abroad; the article for Malaysia was framed in favor of one side of the topic, 
which supports the renewal of the media franchise, and did not feature the opposing side; and the 
article for Saudi Arabia was more of a call to action to help the Overseas Filipino Workers in need. 
Headlines, therefore, have to be concise and sharable in order to create an impact among the readers 
upon exposure. The posts were available on different platforms – on the main ABS-CBN News Channel 
website as well as on their social media accounts – and the material posted on social media was more 
transparent in terms of the audience traction and it provided more space for the audience to express 
their sentiments about the topic and engage with people who were involved in discourse. ABS-CBN 
News Channel provided a quintessential platform that lessens perceived and actual space between its 
audience given its complex flow of information and communication. 
 

 
Figure 4: Content for Saudi Arabia. Source: ABS-CBN News Channel’s Facebook page. 
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Given that ABC-CBN News Channel content is globalized, the program can enhance cultures through 
accommodating preferences of its target audience and creating a clear and relatable sense of what’s 
happening in one’s disposition (Grigorescu and Zaif 2017, 71). The materials performed a significant 
role for the Filipinos in their homeland, as well as for those in the diaspora who seek to retain and 
strengthen their connection with people and concepts they associate with. These media contents, 
which promote the creation of imaginary homelands, strengthen the diasporans’ idea of nation (Regis 
2013, 14). In terms of the audience’s image of home, ABS-CBN News Channel content is deemed as 
means for diasporans to retain connectivity with their homeland for it emanates nostalgia and gives 
them the impression of being close to home. News and current events are deemed as an extension of 
the Filipinos’ culture and collective identity. ABS-CBN News Channel, providing real-time updates on 
events happening worldwide, serves as a manifestation of the Filipinos’ roots and sense of nationality. 
It also elicits involvement among the individuals given their level of consideration in the content and 
information they are exposed to.  
 
The content featured by ABS-CBN News Channel establishes a sense of community and promotes 
engagement from as simple as liking the post to sharing the same or opposing belief with other people 
on the comment section. The behavior and feedback from the viewers were highly influenced by the 
theme of the content. For entertainment articles, like the material for the United States of America, 
since it featured a positive trait of the Filipinos, the reception and engagement were mostly positive. 
However, if the entertainment article had some sort of political agenda, which is the case of the article 
for Malaysia, even the slightest hint of an editorial bias resulted in both positive and negative reception. 
As for current events, these tended to prompt more engagement and nationalistic sentiments from 
the viewers and evoke a common objective. 
 
 
The Filipino Diaspora as a Communicator 
 
Based on the interviews with Filipino diasporans, they traverse through different spaces on a daily 
basis; hence, media and communication are vital factors for them to survive and thrive in their current 
disposition. This was evident in the imagined space they create when they consume diasporic media 
which eliminates physical boundaries. One of the respondents commented, “Media [content] makes 
me feel like I’m still in the Philippines,” and another mentioned, “It’s my comforting fill of home.” ABS-
CBN News Channel's ability to penetrate both online and offline spheres as well as local and global 
contexts enables it to reflect the diasporic experience, pave the way for complex discourse, and elicit 
viewer action (Andersson 2019, 153). This symbiotic system brought about by ABS-CBN News 
Channel’s adaptation of globalization and glocalization promotes the creation of more glocal realities 
that cater to niche audiences; and at the same time, provides a common ground for fundamental 
discourse (Lim et al. 2016, 3). 
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The three identified spaces were (a) homeland or a place of identification and origin; (b) online or a 
virtual sphere that is neither the physical and conceptual spaces but mediates both; and (c) host 
country or place of the diasporans’ current disposition. The online space, which mediates the 
diasporans’ involvement with their homeland and host country, plays a vital role in how the diasporans 
conduct their daily lives. This is a dimension where diasporans can retain a common or preferred 
disposition that is not subject to physical changes (Andersson 2019, 163). The respondents deemed 
social media as an extension of their self and identity, as mentioned by one of the participants, 
“[Consuming news on social media] reminds me of who I am, what I know, and what my culture is.” It 
was their media platform of choice, and it also influenced their intrapersonal and interpersonal 
behaviors in a sense that they adjusted their actions and assessed when to engage in discourse based 
on the social atmosphere. This strengthens the outlook that media constantly develops relationships 
and communities (Karim 1998, 6; Verhulst 1999, 31). ABS-CBN News Channel has paved the way for 
complex narrations, exchanges, and contestations of experiences, ideas, and ideals (Crang et al. 2003, 
439; Siapera 2014, 177). The diasporans shared their sentiments and interacted with individuals 
coming from different places, since the contents are within their virtual space. 
 
Filipino diasporans constantly reconstruct their identities given the changes in their environment and 
the information they consume on a daily basis. As for some of the prevalent effects, the study 
categorizes these under self-identity and collective identity. Self-identity is the intrapersonal scope 
consisting of psychological benefits, reinforcement of values and beliefs, and deduction of social cues 
and interaction. Having a strong sense of self-identity and creating a virtual space where they can 
continue living their roles as Filipinos help them cope with their current disposition and address their 
cognitive dissonance and sense of guilt. Collective identity is the interpersonal scope consisting of 
engagement with communities, adaptation to diverse communication patterns, and obtaining a sense 
of belonging and rapport to deal with homesickness. Such is brought about by consuming diasporic 
content that provides a common ground and topics of interest which, in turn, helps them build and 
maintain communities. A notable instance mentioned during one of the interviews was the creation of 
government-recognized Filipino communities abroad in order to assist and provide company to 
newcomers since this helped lessen the feeling of being displaced and having no one to rely on. 
Common experiences and interests, which stem from culture and history, enable diasporans to create 
and reinforce a community that helps them cope with their current disposition and create an impact on 
their life, values, and identity construction (Andersson 2019, 158; Verhulst 1999, 31). 
 
The respondents considered ABS-CBN News Channel as a helpful tool and media outlet since they get 
updated even if it is not real-time – they simply caught up and engaged with conversations around the 
topic. Based on the pattern of behaviors they raised during the interviews, the process of media 
reception was more complex. The diasporans consumed news, mostly through ABS-CBN News 
Channel. However, their choice of media channel depended on their state of mind because they 
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anticipated the psychological and behavioral effects that the information would have on them. They 
analyzed the content and then internally either proved or refuted the information they had acquired. 
Being updated with the news helped them become more mindful of their situation – there is a certain 
sense of guilt which results in them questioning themselves and their current disposition due to the 
viewpoint that they have escaped the harsh realities their loved ones continue to face in their 
homeland. They committed a corresponding intrapersonal action, and re-evaluated their pre-existing 
beliefs and related this to their current state. Some of the examples mentioned during the interviews 
were cancelling of plans, wanting to be alone, and planning courses of self-beneficial action. They 
extended or passed on the information to the community. In this study, the diasporans act as both the 
receiver and the sender of content and this is attributable to their sense of responsibility to their 
homeland and fellow Filipinos. Most of them retained communication with the homeland to strengthen 
their family link and avoid the prevalence of a communication gap. This gave them a sense of relief and 
satisfaction. Hence, sharing content that they can relate to was of utmost importance.  
 
They also built and nurtured collective identity among Filipinos from the same host country. Apart from 
sharing information with the homeland, diasporans also ensured that they contribute to discussions 
among their communities to give credence to their involvement in the group’s welfare and solidarity. 
This helped them cope with the news and assess how they can do their part to help. These sentiments 
affirm that one’s sense of community is rooted in a system of commonalities with the other members 
of their social circles (Andersson 2019, 158). Lastly, they reinforced their identity and belonging as 
Filipinos. As pointed out by one of the participants, “Filipino tayo na’san man tayo sa mundo.” 
(Translation by the author: “We are Filipinos, no matter where we are in the world.”). Apart from 
providing the facts, ABS-CBN News Channel content also provided a wider range of perspectives which 
helped the diasporans make better and well-rounded decisions. They valued that Filipino diasporic 
media have multiple platforms and a unified message regardless of the demographics of the market. 
 
 

CONCLUSION 
 
Some of the aspects probed into by the study are (a) community, a group of individuals with a common 
understanding and goals that provide emotional and physical support to each other; (b) communication 
patterns, which are the exchanging of ideas and concepts that differ depending on the communities; 
(c) engagement, which is the corresponding intrapersonal and interpersonal actions taken by 
diasporans based on the media they consume, communities they associate with, and communication 
patterns they practice; and (d) pursuit for reinforcement, which is process of validating an identity, 
belief, or pattern of behavior.  
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The transmission of cultural and social consciousness is facilitated by taking the audience 
demographics and psychographics into consideration during content creation (Regis 2013). ABS-CBN 
News Channel portrays a vital role in this process, especially in the digital space, as it produces a mix 
of independent and mainstream content based on the topic, territory, and desired audience feedback. 
Based on these audience-centric points, media help closed digital transnational communities to thrive 
apart from the interpersonal relationships and interactions that diasporans constantly strive to 
maintain (Lim et al. 2016, 4). The program sustains cultural affiliations through providing relevant 
information that support the need for diasporic content and elicit involvement among its audience. In 
relation to the theoretical analysis, the program has substantiated their cognitive, affective, and 
behavioral influences on its audiences given their high dependency of media content. 
 
The diasporans’ consumption of local media from the host country is mainly to know the current 
situation which may or may not affect them; while the main thrust of their consumption of diasporic 
media is to foster and nurture relationships. To some extent, the diasporans perform as an extension 
of ABS-CBN News Channel given that they recommence the relaying of information to their own circles. 
This behavior can be deemed as a vital factor in their identity construction and community involvement. 
This is consistent with how media are seen as merely enablers of self-articulation instead of a 
determiner of identity (De La Cruz 2005, 2). These data substantiate Dayan’s (1997) theory, which 
states that individuals consciously and actively reconstruct their identities based on their media 
consumption and environment. This is manifested in their self- and collective identities divulged during 
the interviews conducted for the study.  
 
The contexts that the program provides serve as mediating factors that have cognitive, affective, and 
behavioral influence on the audience’s daily life and routine. To expound more on the different aspects, 
the cognitive influence focuses on how news stories provoke elaborate discourse and challenge the 
audience’s pre-existing perspectives, the affective influence emphasizes how the program promotes a 
culture where individuals can openly discuss the issues they face on a daily basis with the intention of 
providing a reference for other people who may be affected by these as well; and lastly, the behavioral 
influence accentuates how media contexts are set in order to elicit a certain call to action for the 
viewers. This symbiotic relationship between the three identified indicators of the study – public space, 
minority and majority media, and audience – is evident on account of ABS-CBN News Channel’s 
audience-centric news reporting hinged on cultural context, as there is constant action of reinvention 
from both actors and the media (Dayan 1997, 97). 
 
In summary, ABS-CBN News Channel contents reinforce or refute the diasporans’ pre-existing beliefs, 
provide contexts that help strengthen their intrapersonal and interpersonal identification, and serve as 
a call to action. As shown in the sentiments shared in the interviews and the sample content discussed, 
ABS-CBN News Channel reflected and prompted conversation on daily life experiences and 
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communication patterns which were relevant to diasporans through their audience-centric approach 
(Andersson 2019, 153). These findings validate the Media and Diasporas theory, which states that 
diasporans mobilize media to allow a wider flow of communication and transmission of identity 
constructions (Dayan 1997). However, a notable learning is that people are more likely to create an 
impact on one’s identity and ABS-CBN News Channel content are merely seen as mediators. 
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ABSTRACT 
 
As an advanced education institution, FPT University is a learning environment with various 
internal organizations that constantly develop beneficial activities for students. Therefore, under 
maximizing social networks, all system operations are communicated via social networks to reach 
the appropriate students. Students may access school activities through social networks, but 
when social networks are accompanied by an improper communication campaign and materials 
are difficult to obtain, the campaign will be ineffective, and the social network application will fail 
to achieve its goals. Since the authors of this paper recognized the issue, we conducted a study on 
FPT University students’ purposes of using social media so as to propose recommendations to 
improve access to social networks for students and communication between the university and 
the students. The researchers used a quantitative research method through a survey form that 
was distributed offline and online to FPT University students in Ho Chi Minh City. Results of the 
study have shown that all the respondents use social media networks and most of them use them 
daily. Their uses of these social network are for academic reasons, entertainment, information 
search, and maintaining relationships. Entertainment was the most commonly selected reason. 
 
Keywords: entertainment, informativeness, social media, socialization 
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INTRODUCTION 
 

According to Tho, with the modern pace of life today, the increasingly developed information 
technology has created conditions and opportunities for people around the world to connect networks 
through the Internet, especially in social media networks. Such visual networks have gradually become 
an entertainment habit of young people, especially students (Tho 2018). The results of a survey by 
Danh of 4,247 students in Vietnam show that about 4,205 students (99%) use social networks. 
Furthermore, universities that follow the policies of Vietnamese education are paying increasing 
attention to students’ academic life and use new communication platforms for education. Thus, 
knowing students’ purposes for using social media networks is essential (Danh 2020).  
 
In the research paper “Social networking usage questionnaire: development and validation in an Indian 
higher education context,” Gupta and Bashir conducted a quantitative study on 420 university students 
from 6 universities in Jammu and Kashmir. Research results show that the four factors Socialization, 
Entertainment, Informativeness, and Academics are related to the purpose of using social networks of 
university students. Students’ use of social networks serves not only their entertainment but also other 
needs such as searching for academic documents and information or participating in social activities 
(Gupta and Bashir 2018). Supporting the above point, previous studies have had quite similar findings. 
Frederick and Run conducted a study on 550 students from different universities in China, showing 
that most students have a habit of using social networks every day. The research results show that 
social networks have an influence on students’ academic performance and they utilize social media for 
both educational and self-pleasure purposes, such as playing games, watching movies, finding friends 
online, discussing throughout the class, and gaining essential information (Frederick and Run 2018).  
 
According to research by Tung and Ha on the impact of social networks on students’ academic 
performance, social networks are a means of entertainment and communication and have an effective 
supporting role in learning. The results show that social media have a direct impact on academic 
performance through communication in schooling activities, class monitors, tracking information 
relating to learning documents, lectures, timetables, and training activities (Tung and Ha 2020). The 
uses of social networks for learning are found in several studies, such as Al-Rahmi et al. 2015, Ansari 
and Khan 2020, Bal and Bicen 2017, as well as Kio 2016. The purposes of socialization are mentioned 
by Chulwuere 2021, Hassan et al. 2019, Othman et al. 2016, Pornsakulvanich et al. 2013, and 
Wijesundara 2013. The purposes of entertainment are summarized in the research papers by Eid et al. 
2016, Mahajan 2016, Muhammad et al. 2020, and Sridhar 2016. And the purposes of information are 
given in Khatri 2021, Park 2015, and Westerman 2014.  
 
Therefore, social networks attract a large number of students to participate. They see social networks 
as an integral part of their lives and their use has become a daily habit. Despite such an effective 
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interactive communication channel, many official communication interactions on social media 
platforms of FPT University and of the university’s clubs that want to reach the student population are 
largely ineffective. From the points of view considered in previous studies, the researchers decided to 
research the usage purposes of social media networks among FPT University students including 
Socialization, Entertainment, Informativeness, and Academics. 
 
FPT University is an advanced educational institution with the policy of applying social networks in 
communication activities. FPT is also an environment where many school clubs want to build activities 
for students and reach this audience through social networks. Recognizing the purpose of using 
student social media networks will help these activities build communication campaigns for students 
to reach the right audience and build more effective content while avoiding content elements that are 
difficult to reach students. Therefore, the study of the purpose of using social networks of FPT 
University students seeks make recommendations to improve the accessibility to students. 
 
 

LITERATURE REVIEW 
 
Socialization 
 
We can interpret socialization to imply social interactions, such as communication with family, loved 
ones, friends, and coworkers (Park 2015). Park’s study demonstrated that people who utilize social 
networks to communicate socially or seek information share commonalities in that they engage in 
online and offline actions. The study also revealed something no one anticipated; namely, that the 
larger the political influence, the stronger the social connection and engagement in expressive 
contributions via the Internet system.  
 
The above arguments are based on research presented by Chang Sup Park (2015), who used data 
acquired via an online poll. Research directed at using social media for social interaction only involves 
online engagement. Nowadays, many social networking platforms serve a range of objectives for many 
people, and social networks are rapidly becoming a necessity of life. The purposes of social media are 
to exchange information and to maintain contacts. This also demonstrates that consumers have access 
to many beneficial shares and experiences via websites (Neumann 2005). As a result, people’s media 
consumption has been dramatically affected. Another study found that Internet users have begun to 
open up to discuss their ideas, beliefs, and places of interest (Saymer 2008). Moreover, social platforms 
are a collection organized around complementing human interaction (Boyd 2007).  
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Entertainment 
 
We might claim that social networks can provide users with entertainment. Pornsakulvanich et al. 
discovered six dimensions thought to be the driving forces behind participation in the social network 
system: friendship, passing time, relationship maintenance, trends, entertainment, and relaxation. 
Pornsakulvanich’s research aims to identify internal and external factors that influence website usage 
in Thailand. The primary study approach revealed that several motives contribute to the usage of social 
networks. More precisely, given the motive of relaxed viewers to navigate through a social network, 
they spend much time on Facebook (Pornsakulvanich et al. 2013). Another study by Sulaiman Alqahtani 
(2016) which used a quantitative survey questionnaire to empirically analyze different forms of SNS 
usage at a university in Saudi Arabia, discovered four categories of behavior influencing SNS use. 
Chatting and online discussion, file sharing, content creation, enjoyment, and entertainment are all 
examples of social networks. 
 
 
Informativeness 
 
According to a study by Chew, the higher the demand for information, the larger the use of information-
oriented communication channels (Chew 1994). Researchers discovered two significant components 
of getting news via online platforms: traditional Internet sources and social media platforms (Correa et 
al. 2010). A social platform is a location where there is no distinction between producer and consumer 
and where members of social networks generate content for one another (Kushin et al. 2010). The 
public sharing of user creations is founded on user collaboration and ethics (Bruns 2006; Kolbitsch and 
Maurer 2006). In other words, social networks enable users to freely share their thoughts with others. 
Another study by Chan discovered that, when compared to blogs, Facebook has a higher capacity for 
sharing and receiving knowledge and information. We notice a strong relationship between social 
media and the informativeness element (Chan et al. 2013). 

 
 

Academics  
 
Social media are a valuable companion for students, especially in the field of higher education and the 
value offered by boosting pleasant connections. Although students use a significant number of social 
media platforms, there is still a failure to quickly update the essential resources to enable students to 
promote the development of effective learning capacity (Rithikia and Selvaraj 2013). The rise of social 
media has also brought new changes that are more suitable for students’ knowledge. On the other 
hand, students must learn how to regulate and use social networks most efficiently, not just for 
messaging but also for gathering up-to-date knowledge, information, and news.  
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Students’ growing usage of social media has contributed to an improvement in the efficacy of 
engagement and information exchange across different platforms, most notably on Facebook and 
Instagram (Saha and Guha 2019). Social networking has enormous academic worth; students have 
incorporated and regarded social networking as part of their learning process (Tartari 2015). Other 
academic qualities highlighted by Saha and Guha include assisting in acquiring foreign languages 
through video platforms such as YouTube and providing valuable education literacy material on 
encyclopedic platforms such as Wikipedia (Saha and Guha 2019). 
 
Nowadays, many students are interested in starting a blog, expressing their ideas, and discussing 
educational topics frequently. Schools utilize social media to keep students up to speed on important 
information, encourage foreign language practice, and help them to discuss assignments with peers 
(Tartari 2015). Ito (2009) and Jenkins (2006) have also demonstrated that students may discover new 
ways of learning by using social networking sites. As a result, educators are encouraged to connect 
with and comprehensively cover various platforms. 

 
 

METHODOLOGY 
 
The study seeks to answer the following questions, 1.) What are the purposes of using social media 
among FPT University students in Ho Chi Minh city? There are four sub-questions: Do FPT HCM 
students use social media for academic purposes? Do FPT HCM students use social media for 
socialization purposes? Do FPT HCM students use social media for entertainment purposes? Do FPT 
HCM students use social media for information purposes? 
 
A second guiding question is the following: 2.) Is there any difference between social media usages 
purposes among students from different year admissions and majors? There are two sub-questions: 
Is there any difference between social media usages purposes among students from different year 
admissions? Is there any difference between social media usages purposes among students from 
different majors?  
 
The authors of this article used a quantitative research method through a survey form distributed 
online as well as offline to FPT University students. According to Muijs, quantitative research explains 
phenomena through statistical analysis with collected quantitative data. Quantitative research is 
suitable for studies that determine the factors that influence a certain outcome. A quantitative 
approach is used when it is necessary to test different hypotheses and a certain theory (Muijs 2004). 
 
A survey was conducted with a modified questionnaire taken from Savita’s research paper “Social 



Research Articles Southeast Asian Media Studies Journal | Vol. 4, No. 2, 2022 

HOANG, NGUYEN & NGUYEN | SOCIAL MEDIA USAGE | 42 

Networking Usage Questionnaire: Development and Validation in An Indian Higher Education Context” 
(Savita 2018).  
 
The questionnaire consists of two parts; namely, the screening part with three questions about the 
respondent’s background, and the main part with sixteen questions about the respondent’s purposes 
for using social networks. The survey form was collected from 532 random respondents from different 
faculties and disciplines at FPT University in Ho Chi Minh City. The data were processed using SPSS 
Statistics 26.  

 
 

DATA ANALYSIS 
 
Reliability Test 
 
Table 1 presents Cronbach’s Alpha for five independent variables and a dependent variable.  
 

Table 1: Preliminary evaluation of Cronbach's Alpha index 

 

Variable Code  Questionnaire 
Corrected 
Item – Total 
Correlation  

Cronbach's 
Alpha 

Socialization 
(SC) 

SC1 I use social networking sites to become more sociable. 0.622 

0.746 
SC2 I use social networking sites to create my individualism. 0.605 

SC3 
I prefer using social networking sites to attending in-person 

gatherings. 

0.519 

Entertainment 
(ET) 

ET1 I use social networking sites to share photos. 0.513 

0.658 
ET2 I use social networking sites to see funny shares. 0.408 

ET3 
I use social networking sites to relieve the pressure of 

studying. 

0.519 

Informativeness 
(IF) 

IF1 I use social networking sites to read news. 0.619 

0.753 
IF2 I use social networking sites to find out new ideas. 0.636 

IF3 
I use social networking sites to share and receive work-

related information. 

0.577 

Academics 
(AC) 

AC1 I use social networking sites to solve problems in learning. 0.724 

0.905 

AC2 I use social networking sites to do research. 0.678 

AC3 
I use social networking sites for online academic group 

discussions. 

0.765 

AC4 
I communicate with my friends through social networking 

sites to prepare for the exam. 

0.689 

AC5 I use social networking sites for group study. 0.761 

AC6 
I use social networking sites to learn about extracurricular 

programs. 

0.708 

AC7 I use social networking sites to seek help from teachers. 0.694 
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According to Hoang and Chu, the reliability of the scale is estimated by using the Cronbach’s Alpha 
coefficient and the acceptable one ranges from 0.6 to smaller than 1. The Cronbach’s Alpha reliability 
index does not show which observation variable to discard and which observation to retain.  
 
It only indicates whether the measurements are linked or not (Hoang and Chu 2005). Therefore, as 
Hoang and Chu have posited, this calculation helps exclude the variables that do not contribute 
significantly to the description of the concept under investigation (Hoang and Chu 2005).  
 
The above table shows that the questionnaire with a Cronbach's Alpha index greater than 0.5 
represents an approved questionnaire.  
 
 
Exploratory Factor Analysis (EFA) 
 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .900 

Bartlett's Test of Sphericity Approx. Chi-Square 3847.120 

df 120 

Sig. .000 

Table 2: Summary Result of EFA 

 
Exploratory Factor Analysis (EFA) is a technique to reduce a set of observational variables to a smaller 
number of factors. However, these factors still demonstrate most of the information content and 
statistical significance of the initial set of variables (Hair 1995). Each observation variable is weighted 
as a factor called Factor Loading (shown in Table 2), which indicates which factor each variable belongs 
to.  
 
To analyze the Rotated Component Matrix, the researchers ensure criteria such as the Kaiser Meyer 
Olkin Measure (KMO) and Bartlett Sig. The KMO measures the sampling adequacy, which determines 
if the responses given with the sample are adequate or not. It should be higher than 0.5 for satisfactory 
factor analysis to proceed. Kaiser recommends 0.5 (value for KMO) as a minimum (barely accepted). 
Values between 0.7 and 0.8 are acceptable, and values above 0.9 are superb (Kaiser 1974).  
 
The result in Table 2 shows the KMO (0.900) which is higher than 0.5; thus, the factor analysis is 
appropriate. Furthermore, Bartlett with Sig equal 0.000 is lower than 0.05; thus, observed variables 
are correlated overall. The selected observational variable is the factor whose Factor Loading is greater 
than or equal to 0.5. 
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 Rotated Component Matrixa 

 

 

Component 

 1 2 3 4 

 

 

 
 

Academics 
(AC) 

AC3 .841    

AC5 .805    

AC4 .775    

AC1 .742    

AC6 .734    

AC7 .714    

AC2 .678    

 
Informativeness 

(IF) 

IF1  .813   

IF3  .749   

IF2  .741   

 
Socialization 

(SC) 

SC3   .835  

SC1   .761  

SC2   .748  

 
Entertainment 

(ET) 

ET1    .807 

ET2    .751 

ET3    .673 

 Extraction Method: Principal Component Analysis.  

 Rotation Method: Varimax with Kaiser Normalization. 

 a. Rotation converged in 5 iterations. 

Table 3: Rotated Component Matrix 

 
Table 3 illustrates the Rotated Component Matrix. Every factor is higher than 0.5, so these factors can 
ensure meaning and not eliminate anyone. 
 
 
Descriptive Statistics  
 
Descriptive statistics describe the basic characteristics of data collected from experimental studies in 
different ways. Descriptive statistics provide simple summaries of samples and measures. Together 
with simple graphical analysis, they form the basis of any quantitative data analysis (Sternstein and 
Martin 1996). The researchers of this study used the 5-level Likert scale. Used in descriptive statistics, 
the 5-level Likert scale is expressed through the Mean coefficient (see Table 4).  
 
A score of 3 is intermediate. If it is inclined to 3-5, it means that the respondents agree with the point 
of view of the given variable. Conversely, if the mean value is between 1 and 3, it means that 
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respondents disagree with the view of the variable. Based on Table 4, it can be seen that all the 
variables got the Mean from 3 to 5. This means the respondents agreed with the researchers’ 
statements. 

  

Descriptive Statistics 

  N Minimum Maximum Mean Std. Deviation 

 
Socialization 

(SC) 

SC1 532 2 5 3.80 .853 

SC2 532 1 5 3.61 .946 

SC3 532 1 5 3.34 1.133 

 
Entertainment 

(ET) 

ET1 532 1 5 4.16 .897 

ET2 532 1 5 4.11 .778 

ET3 532 1 5 4.28 .640 

 
Informativeness 

(IF) 

IF1 532 1 5 4.20 .721 

IF2 532 1 5 3.95 .806 

IF3 532 1 5 3.65 1.099 

 
 
 
 

Academic 
(AC) 

AC1 532 1 5 3.87 .910 

AC2 532 1 5 3.70 .938 

AC3 532 1 5 3.92 .934 

AC4 532 1 5 4.05 .902 

AC5 532 1 5 4.01 .916 

AC6 532 1 5 3.82 .963 

AC7 532 1 5 3.78 .980 

 Valid N 

(listwise) 

532 
    

Table 4: Mean Descriptive Statistics 

 
Table 5 shows the number of occurrences of each response chosen by the respondents. This is 
displayed using frequency analysis, which is a descriptive statistical approach. 
 

Descriptive Statistics of the frequency of using social networks  

  Frequency Percent Valid Percent Cumulative Percent 

Valid Everyday  454 79.6 85.3 85.3 

Several times a week 16 2.8 3.0 88.3 
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Several times a month 4 .7 .8 89.1 

Depend on time 58 10.2 10.9 100.0 

Total 532 93.3 100.0   

Missing System 38 6.7     

Total 570 100.0     

 
Table 5: The Frequency Descriptive Statistics 

 
 
One-way ANOVA  
 
The qualitative variable has more than two groups. Therefore, the researchers used a One-Way ANOVA 
statistical technique to compare the mean value of two qualitative variables (Admission year and 
Major) with the quantitative variables. This explored if the purposes of using social networks in other 
courses and majors are different. 
 
To test the Mean of quantitative variables with groups of values (Admission year and Major) of 
qualitative variables, we hypothesized H0: There is no Mean difference between groups of values. The 
F or Welch test is used to test H0, depending on whether the variance between the groups of values 
(Admission year and Major) is different or not. 
 
Before assessing the mean difference, the researchers need to test the homogeneity of the variance 
of the two groups of qualitative variable values. To do this, the researchers hypothesized HL-0: There 
is no difference in variance between the groups of values (Admission year and Major). The Levene test 
was employed to examine HL-0. 
 
 
Relationship between Admission Year and Purposes of Social Media Usage 

  

  Levene Statistic df1 df2 Sig. 

Socialization SC Based on Mean .781 5 526 .564 

Entertainment  ET Based on Mean 1.473 5 526 .197 

Informativeness IF Based on Mean 1.549 5 526 .173 

Academics  AC Based on Mean 1.125 5 526 .346 

Table 6: Test of Homogeneity of Variance 
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In Table 6, the data of Levene test of qualitative variable Admission Year and the quantitative variables 
are taken from the Based on Mean row of Test of the Homogeneity of Variances table. They have the 
following values: Academics (AC) = 0.346, Socialization (SC) = 0.564, Entertainment (ET) = 0.197 and 
Informativeness (IF) = 0.173. All Sig coefficients > 0.05 should accept HL-0 that there is no statistically 
significant difference in variance between the groups of values. The researchers used the results of the 
F-test in the ANOVA. 

  

  Sum of Squares df Mean Square F Sig. 

Socialization SC Between Groups 1.410 5 .282 .437 .823 

Entertainment  ET Between Groups 3.165 5 .633 1.770 .117 

Informativeness IF Between Groups 3.686 5 .737 1.387 .227 

Academics  AC Between Groups 4.855 5 .971 1.756 .120 

Table 7: ANOVA 
 
In Table 7, ANOVA of the qualitative variable Admission Year (K12, K13, K14, K15, K16, K17) with 
variables other than Sig coefficients of quantitative variables are SC =0.823, ET = 0.117, IF= 0.227, and 
AC = 0.120, respectively. All Sig coefficients of the quantitative variables are all greater than 0.05 (Sig 
> 0.05), so H0 was accepted, which means there is no statistically significant mean difference between 
the value groups with the quantitative variable Admission Year. 
 
 
Major Purposes of Social Media Usage 
 

 Test of Homogeneity of Variances 

  Levene Statistic df1 df2 Sig. 

Socialization SC Based on Mean .181 4 527 .948 

Entertainment  ET Based on Mean .721 4 527 .578 

Informativeness IF Based on Mean 1.051 4 527 .380 

Academic  AC Based on Mean 1.533 4 527 .191 

Table 8: Test of Homogeneity of Variances 
 
In Table 8, the Levene test data of the qualitative variable Major (Business, Linguistics, Graphic Design, 
Media Communications, Technology) and quantitative variables taken from the Based on Mean row of 
the Test of Homogeneity of Variances table have the following values: SC = 0.948, ET = 0.578, IF = 
0.380, and AC = 0.191. All Sig coefficients > 0.05 should be accepted. with HL-0 that there is no 
statistically significant difference in variance between the groups of values. The researchers used the 
results of the F-test in the ANOVA. 
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 ANOVA 

  Sum of Squares df Mean Square F Sig. 

Socialization SC Between Groups 2.516 4 .629 .979 .418 

Entertainment  ET Between Groups 1.266 4 .316 .878 .477 

Informativeness IF Between Groups 4.059 4 1.015 1.916 .106 

Academics  AC Between Groups 1.695 4 .424 .759 .552 

Table 9: ANOVA 
 
In Table 9, the ANOVA test of qualitative variable Major with variables other than Sig coefficient of 
quantitative variables are SC = 0.418, ET = 0.477, IF = 0.106, and AC = 0.552, respectively. All Sig 
coefficients of the quantitative variables are greater than 0.05 (Sig > 0.05), so we accepted H0, there 
is no statistically significant mean difference between the value groups with the quantitative variable 
Major.  
 
 

RESULTS AND DISCUSSION 
 
Based on the results of the study, it was found that FPT University students in Ho Chi Minh City use 
social networks for academic purposes with a Mean coefficient from 3.78 to 4.05 between 3 to 5, 
indicating that respondents agree with the researchers’ point of view, which is finding 1.   
 
Finding 2 indicates that students use social networks for socialization purposes with a Mean coefficient 
of 3.34 to 3.80. Students mostly use social networks for entertainment purposes with Mean 
coefficients from 4.11 to 4.28 which is the finding 3. Finally, the researchers found the finding 4 which 
information purposes are showed popularity among students with a Mean coefficient from 3.65 to 4. 
 
According to the results presented in Table 5, the daily frequency of using the Internet of FPT University 
students in Ho Chi Minh City is very high, accounting for 85.3% of the total respondents. The other 
14.7% use social media for a certain extent a few times a week or a few times a month. None of the 
respondents answered that they do not use social networks. This shows that FPT University students 
frequently use social networks, and this is understandable given that FPT University is a leading 
technology university. In addition, the purposes of using social networks of students between courses 
and disciplines did not differ. 
 
 
Socialization 
 
The survey results show that the use of social networks for social purposes accounts for the lowest 
percentage. In the purpose of social networks, SC1 accounts for the highest proportion (m=3.80) with 
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the purpose of using social networks to become more sociable. The lowest proportion is the purpose 
towards face-to-face meetings – SC3 (m=3.34). And the average social purpose SC2 (m=3.62) is the 
usage of social networks to create your identity. 
 
This finding is similar to the previous study by Park about the purpose of using social networks to 
communicate with family, colleagues, and friends, or more specifically, to become more sociable. In 
addition, the results show that another social purpose that is rarely found in previous studies is to help 
students meet each other in online meetings and help them create their own identities (Park 2015, 
698-716). 
 
 
Entertainment  
 
According to a survey about FPT University students’ usage of social networks, the results obtained 
show that entertainment purposes (ET) dominate the most. The coefficient of ET3 holds the highest 
ratio (m=4.28) for using social media networks to relieve stress in studying. Holding the next highest 
position in the entertainment variable is ET1 (m=4.16) for the purpose of sharing pictures. And the 
lowest is ET2 for the purpose of reviewing shared files that are entertaining. The results of this survey 
coincide with the perception that using social networks can entertain users (Pornsakulvanich et al., 
2013). 

 
 

Informativeness  
 
The survey shows that the role of social networks in meeting information needs (IF) for students also 
falls at the average level. The highest proportion is IF1 (m=4.20) with the majority of demand through 
social networks to read the news. The average is IF2 (m=3.95) to share new ideas on social networks. 
Furthermore, the lowest is IF3 (m=3.65), with social networks helping students receive information 
related to work. Compared with previous surveys, this finding coincides with social networks to easily 
share and receive relevant knowledge and information (Chan et al. 2013, 1-9; Chew, 1994; Correa et 
al. 2010). The survey also agrees that social networking platforms allow users to express their ideas 
(Bruns 2006; Kolbitsch and Maurer 2006). 
 
 
Academics 
 
The results show that the purpose of using social networks for academic purposes (AC) falls at an 
average level with AC4 accounting for the highest proportion (m=4.05) with the survey statement “I 
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contact my friends through social networking sites to prepare for the exam.” Holding the second place 
in the learning variable is AC5 (m=4.01) for the purpose of using social networks for group learning. 
HT3 for the purpose of face-to-face academic group discussion achieved mean at 3.92) and AC1 with 
mean at 3.87 refers to the purpose of solving their learning problems through social networking 
platforms. AC6 (m=3.82) holds a relatively low level of students finding out about their extracurricular 
programs through social networks. AC7 (m=3.78) is about the purpose of students using social 
networks to seek help from their teachers. And the lowest among the related academic purposes is 
using social networks to do AC2 research (m=3.70).  
 
Previous research has coincided with this finding of students using social networks to gather 
information and knowledge to maximize learning outcomes (Rithika and Selvaraj 2013; Tartari 2015). 
The results coincide with previous opinions about using social media to discuss academic topics and 
expressing opinions on issues related to education (Tartari 2015; Boyd 2007, 15–30). One of the 
findings in this research was also social networking used for students to do research work, prepare 
better for exams, to study in groups, to search out about extracurricular programs, and to seek help 
from teachers.  

 
 

CONCLUSION 
 
The purpose of the present study has been to determine the purposes of using social networks by FPT 
University students in Ho Chi Minh City, Vietnam. Based on the research results, students of FPT 
University frequently use social networks. The reasons for using social networks between courses and 
industries is not different. FPT University students use social networks mainly for entertainment 
purposes and for learning and information search purposes.  
 
The results of this study contribute to the research on the topic of social network usage in general. The 
results will also help the communication activities of FPT University and its clubs to reach students 
more effectively, i.e., by choosing the right communication channels, identifying the right audience, and 
building relevant content. The study results can form the foundation for future research on new social 
media usage purposes of FPT University students, and a reference for studies on the purposes of 
students using social networks at other Vietnamese and international universities. Recognizing the 
purpose of using social media by FPT University students can improve communication activities within 
the university and contribute learning data to the university’s Multimedia Communication major in 
bachelor degree, making the topic worthwhile.  
 
Although this study has achieved its objectives, it is necessary to acknowledge its limitations and to 
provide suggestions for future research. It has investigated FPT University students’ purposes of using 
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social networks. Even though the authors found four key purposes of social media usage, they may 
have missed other relevant purpose variables. It is possible that a combination of a qualitative and 
quantitative research approach with a bigger sample size would deem more and more detailed results. 
To improve the reliability index, the researchers are planning to expand the scope of the study so as to 
see whether there are significant differences in the purposes of social network usage in various 
national and international universities. 
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APPENDIX 
 

Number Code  Measurement Scales  Source  

Socialization (SC)  

1 SC1 I use social networking sites to become more sociable. 

(Savita Gupta and Liyaqat 

Bashir, 2018) 

2 SC2 I use social networking sites to create my individualism. 

3 SC3 I prefer using social networking sites to attending in-person gatherings. 

Entertainment (ET)  

1 ET1 I use social networking sites to share photos. 

(Savita Gupta and Liyaqat 

Bashir, 2018) 2 ET2 I use social networking sites to see funny shares. 

3 ET3 I use social networking sites to relieve the pressure under studying. 

Informativeness (IF)  

1 IF1 I use social networking sites to read news. 

(Savita Gupta and Liyaqat 

Bashir, 2018) 2 IF2 I use social networking sites to find out new ideas. 

3 IF3 I use social networking sites to share and receive work-related 

information. 

Academic (AC)  

1 AC1 I use social networking sites to solve problems in learning. 

(Savita Gupta and Liaquat 

Bashir, 2018) 2 AC2 I use social networking sites to do research. 

3 AC3 I use social networking sites for online academic group discussions. 

4 AC4 I communicate with my friends through social networking sites to 

prepare for the exam. 

5 AC5 I use social networking sites for group study. 

6 AC6 I use social networking sites to learn about extracurricular programs. 

7 AC7 I use social networking sites to seek help from teachers. 
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 ABSTRACT 
 
In August 2022, editors of 20 Asian journals in the humanities and social sciences met virtually for 
the 1st Asian Journals Network Conference. Among the attendees was the editor of the Southeast 
Asian Media Studies Journal (SEAMSJ). The Asian Journals Network (AJN) had been initiated by Kritika 
Kultura of Ateneo de Manila University and the University of Santo Tomas’ Unitas. These two 
academic journals based in the Philippines were also the main organizers of the conference. The 
editors discussed several issues, including the identity, scope, and limitations of the AJN, as well as 
the state of academic journal publishing in Asia, as it is influenced by a Western neoliberal 
publication culture that favors metrics, impact factors, and publishing in the English language. Since 
this academic culture puts many Asian scholars at a disadvantage, the AJN seeks to foster new 
ways of knowledge production and dissemination. The conference established a strong sense of 
community among the participating journal editors and energized the network. On 15 November 
2022, the editors of 20 Asian journals formalized their partnership by signing a Memorandum of 
Understanding. Thus, legitimizing the existence of the AJN and pledged long-term collaboration and 
knowledge exchange among the member journals. This essay introduces the Asian Journals 
Network to a wider audience, outlines its possible future role in the humanities and social sciences 
in Asia, reviews and assesses salient issues and outcomes of the conference, and discusses the 
possible impact the membership in the network might have on the SEAMSJ. 
 
Keywords: academic publishing, Asian journal, humanities, metrics, Scopus, social sciences 
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INTRODUCTION 
 
The 1st Asian Journals Network Conference took place virtually from 29 to 30 August 2022. It was 
initiated and organized by the Filipino journals Unitas of the University of Santo Tomas and Kritika 
Kultura of Ateneo de Manila University. Significantly, 2022 marks the year of Unitas’ centennial, which 
played a role in the decision to initiate a community of academic Asian journals. The editors of twenty 
Asian journals in the humanities and social sciences – among them the editor of the Southeast Asian 
Media Studies Journal – were invited to introduce their journals to the network. The conference served 
the purpose of laying a foundation for the network and paving the way for a long-term agreement and 
fruitful cooperation among the journals’ editorial teams. On 15 November 2022, i.e., less than three 
months after the inaugural conference, the journal representatives met again to formalize their 
membership in the Asian Journals Network by signing a Memorandum of Understanding. Since the 
Southeast Asian Media Studies Journal was among the signatories, it is henceforth an official member of 
this novel academic commune.  
 
This essay has three main parts. The first part engages with a survey that the journal editors had to 
complete before the conference. It also critically reviews and expands on the conference opening 
remarks by Prof. Dr. Maria Luisa Torres-Reyes and Dr. Vincenz Serrano. The second part appraises and 
elaborates on the keynote lecture “Reclaiming the Region: Asian Journals Network” by Prof. Melanie 
Budianta and the special presentation “The Asian Journals Network: A Question about Identity and 
Ethics” by Dr. Paolo Bolaños. The final part reviews the follow-up meeting with the signing of the 
Memorandum of Understanding and summarizes the key outcomes of the event. 
 
 

QUESTIONS ABOUT QUALITY 
 
In early August 2022, Ateneo de Manila University invited representatives of Asian journals in the 
humanities and social sciences to attend the first Asian Journals Network Conference to be held later 
that month. Under the headline “Journals Unite to Promote a Truly Global Scholarly Culture,” the 
conference was announced, declaring that “the Asian Journals Network (AJN) is aimed at creating a 
‘hub’ for journals in literature and related disciplines based and published in Asia.” It also declared the 
network to be based on an initiative that “aims to facilitate cooperation among international journals 
based and published in Asia in areas of journal publishing such as peer review assistance through a 
shared pool of reviewers, streamlined promotions, international representation in conferences and 
fora concerning knowledge production and dissemination, creation of an indexing body in the region, 
and more” (Ateneo de Manila University 2022). The editors were invited to share their insights into 
quality assurance, challenges and opportunities of journal publishing, and experiences with the 
influence of Western-centric academic culture on journals published on the Asian continent. 
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Besides the two journals hosting the conference, eighteen other humanities and social sciences 
journals from China, Indonesia, Japan, the Philippines, and Taiwan were announced as participants. 
These journals had been invited to join the network prior to the announcement. Based on the strength 
of its application, the Southeast Asian Media Studies Journal also received an invitation. This is notable 
because it would become the network’s only journal tied to an association rather than a university and 
be the only journal with a strong focus on Media Studies. 
 
Before the conference, all editors completed a questionnaire. The survey questions and the editors’ 
responses served to direct the panel and plenary discussions, as well as to build the intellectual 
foundation of the network. The first group of questions enquired about each journal’s founding 
principles, history, vision, mission, long-term objectives, disciplinary focus, modes of access, modes of 
dissemination, the relationship between costs and quality of production, as well as administrative 
structure. Furthermore, it asked about the professional development and monetary compensation for 
editorial staff, marketing efforts target reader orientation, the role of the international editorial board, 
and career opportunities for contributors.  
 
The second set of questions asked about the contribution to disciplinary and interdisciplinary 
knowledge production, dissemination, and consumption, a comparison to other journals in the same 
academic discipline, the criteria for selection of manuscripts and guarantee of quality and credibility 
through double-blind peer-review, as well as the originality and readability of the published articles. 
This set of questions then continued to ask about the promotion and support of academic activities, 
response to expectations of universities and the academic community, and the editorial team’s stance 
on current academic culture and the metrics system. 
 
With regard to concerns about the Western influence on global academia, particularly in the area of 
journal publishing, one of the questions was preceded by a politically charged statement arguing that  
 

the international system of knowledge is controlled and dominated by the Western 
publications, including journals, even if that knowledge is about the non-West. Among 
the implications are that the questions, methods, values, norms of scholarship, 
interests, and perspectives that the journals from the West focus on are those that are 
relevant to the West, attract and repel non-western scholars’ contributions and 
language access, and limit access to funds, resulting in knowledge production, 
dissemination, circulation, consumption, and scholarly and intellectual exchange that 
are uneven and lopsided. To top it all, the major international databases of many 
abstracting and reference services are based in the West. (Asian Journals Network 
2022a) 
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The sentiments voiced in this statement were picked up during the conference and may likely become 
central to the Asian Journal Network’s future identity and stance on journal metrics. This notion will be 
elaborated on below. 
 
 

UNITY ON THE ACADEMIC PLAYING FIELD 
 
The first conference began with a welcoming address by Reverend Brother Jannel N. Abogado, Vice-
Rector for Research and Innovation at the University of Santo Tomas. His well-wishes to the 
participants were followed by the opening remarks by Prof. Dr. Maria Luisa Torres-Reyes who is the 
current Editor-in-chief of Unitas, the former Editor-in-chief of Kritika Kultura, and the main initiator of 
the Asian Journals Network. She explained that the University of Santo Tomas was founded in 1611, 
making it the oldest university in Asia and that Unitas was first published in 1922, i.e., one hundred 
years ago, long before the existence of online journals, metrics, and databases such as Scopus. She 
further explained that Unitas is an interdisciplinary journal with contributions in English, Spanish, and 
Filipino languages and that its Spanish name means “unity, or the state of being one” (Unitas 2022a, 
00:24:20), which refers to the unity of scholars in different disciplines. She then quoted a passage from 
the editorial of the founding issue in which the editors propagate a new beginning for scholarship 
across disciplines.  
 
By sharing her insights into the history of Unitas, Prof. Torres-Reyes sought to invoke a spirit of unity 
and readiness for collaboration among the conference participants. She also voiced her vision for the 
network, namely, as a group of journals that work together in “maintaining excellence and trying to 
build a level playing field through collaboration” (Unitas 2022a, 00:27:40) because the current playing 
field was uneven for historical reasons. She expressed her vision of a democratization of knowledge 
production and dissemination, as well as her hopes that the Asian Journals Network would become a 
new cultural force in academic publishing across Asia, just like the founding of Unitas had marked a new 
dawn for academic dialogue in the Philippines one hundred years before. 
 
 

REFLECTIONS ON CONJUNCTURE 
 
The second opening remarks were given by Dr. Vincenz Serrano, Editor-in-chief of Kritika Kultura, a 
cultural studies journal housed by Ateneo de Manila University. He referred to the media theorist Stuart 
Hall’s well-known 2004 live lecture “Through the Prism of an Intellectual Life” (Stuart Hall Foundation 
2021). In it, Hall explored the meaning of the concept of “conjuncture,” which is commonly used to 
describe a present situation viewed as the resulting combination of events and circumstances. Hall 
expressed it as follows:  
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I would say that the object of my study is not sociology, or cultural studies, or 
anthropology, or literature, et cetera. The object of my intellectual work, insofar as I am 
an intellectual, is what I would call the present conjuncture. It’s the history of the 
present. It’s what is the condition in which we now find ourselves, and how did we get 
there? And what forces are creating it in order that we might understand how I might 
do something about it. (Media Education Foundation 2020)  

 
Serrano further explained Hall’s advocating for a deeper investigation into one’s present conjuncture, 
because it is experienced as conflicting. One has to become aware of one’s conjuncture and in its 
context examine the conditions and determinants that have given rise to one’s views about politics, 
culture, and society. This leads to the realization that the factors determining the present situation are 
not fixed but flexible. The future is open.  
 
To Serrano, Hall’s reflections on conjuncture apply to the Asian Journals Network Conference and the 
conditions surrounding journal publishing. He hoped they would guide the editors’ forthcoming 
discussions about “the difficulties and possibilities of knowledge production and journal production” 
(Unitas 2022a, 00:31:40). He concluded by arguing that the positions of Asia and the global south 
contribute to what he considers precarious, i.e., unstable, conditions of academic publishing. 
Nevertheless, despite precarity, he also sees possibilities of dialogue and new forms of academic 
communities such as the Asian Journals Network. 
 
 

RECLAIMING THE REGION 
 
In her keynote lecture titled “Reclaiming the Region: Asian Journals Network,” Prof. Melanie Budianta 
of Universitas Indonesia started by explaining how the Asian region used to be constructed in the 
imagination of European travelers, navigators, traders, and colonizers, not least because many national 
borders in Asia were drawn first by Europeans and later by Americans. Information would flow from 
the northern to the southern hemisphere for centuries, and this was still the norm today. She 
expressed her hopes that the Asian region would find systems of knowledge production that are 
different from the dominant neoliberal system of Scopus ranking and the resulting competition today. 
 
Budianta mentioned the Thailand-based Asian Scholarship Foundation (ASF), the Asian Public 
Intellectuals (API) Fellowships Program, as well as the Malaysia-based Southeast Asian Studies 
Regional Exchange Program Repository (SEASREP), as alternative routes established by regional 
entities. She also referred to the Consortium of Inter-Asia Cultural Studies (IACS) Institutions, which 
organizes summer schools, teaching camps, and conferences, and the Inter-Asia Cultural Studies 
Journal, which over the last twenty years has sought to make Asian scholarship grow and to balance 
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the traffic of knowledge. She posited that all these entities have not been as successful as was hoped 
in their endeavors to change the modes of knowledge production. According to her, these modes were 
still rooted in Western neoliberal ideology: 
 

These are efforts, these are alternatives, to balance the traffic of knowledge and also 
to support Asian scholarship from below. But has all this changed the modes […] and 
the politics of knowledge production? They have not actually changed it, because today, 
we see that the modes of dissemination of scholarly work are still very much framed 
in neo-liberal thinking. We are very familiar with all these keywords: citation, H-Index, 
Q1-Q4 ranking, and competition. Each university is pressured to check the university 
ranking in various ranking systems. They are pushed into internationalization. And that 
kind of pressure is felt by the scholar who lectures on the ground. It is a kind of publish-
or-perish phenomenon. (Unitas 2022a, 00:43:20) 

 
A close look at these five organizations beyond the keynote lecture is warranted. The Asian Scholarship 
Foundation, a Thai non-government organization under royal patronage, houses The Asian Scholar, an 
interdisciplinary e-journal that publishes research articles on current concerns of realities in Asia (Asian 
Scholarship Foundation). However, the ASF and its journal publication appear to have been inactive for 
some years. The Asian Public Intellectuals (API) Fellowships Program was founded by The Nippon 
Foundation in 2000. It has five academic partner organizations in Indonesia, Japan, Malaysia, the 
Philippines, and Thailand, and is also active in Cambodia, Laos, and Vietnam. Their Thai partner is the 
Institute of Asian Studies at Chulalongkorn University. The program’s objective is to promote research 
among Asian intellectuals, foster the growth of public intellectual spaces, stimulate collaboration and 
research across Asian borders, support all disciplines, and share best practices (Institute of Asian 
Studies – Chulalongkorn University). Whether the API has been successful in these endeavors cannot 
be assessed here; however, it is noteworthy that the organization does not have an active website and 
communicates only via Facebook. Finally, the Southeast Asian Studies Regional Exchange Program 
“aims to promote Southeast Asian studies through various research, study and exchange grants and 
establish a network of scholars in the region through universities and other channels” (Southeast Asian 
Studies Regional Exchange Program). These are noble goals, but since the program appears to have 
been inactive for several years, its original impact is unclear. Thus, these three organizations may 
indeed only have limited success in shaping directions of research and knowledge production across 
Asia sustainably. 
 
On the other hand, the Consortium of Inter-Asia Cultural Studies Institutions is active and has been 
more effective. It merged with the Inter-Asia Cultural Studies Society (IACS) in 2019. The twelve 
consortium members include departments in various humanities disciplines in universities in Australia, 
China, India, Indonesia, Korea, Singapore, and Taiwan (Inter-Asia Cultural Studies Society 2022a). The 
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consortium aims to foster an international exchange of knowledge, research, and best practice 
between academic institutions in Asia. Its goals include the development of academic exchange, the 
creation of academic research opportunities, the promotion of joint research projects, and the 
establishment of a joint postgraduate program (Inter-Asia Cultural Studies Society 2022b). The Inter-
Asia Cultural Studies Journal is a well-established journal by IACS and is published by Taylor & Francis. 
The homepage of the journal includes relevant explanations of journal citation metrics and an 
important message of caution that echoes some sentiments of Asian Journals Network stakeholders: 
 

Journal metrics can be a useful tool for readers, as well as for authors who are deciding 
where to submit their next manuscript for publication. However, any one metric only 
tells a part of the story of a journal’s quality and impact. Each metric has its limitations 
which means that it should never be considered in isolation, and metrics should be used 
to support and not replace qualitative review. We strongly recommend that you always 
use a number of metrics, alongside other qualitative factors such as a journal’s aims & 
scope, its readership, and a review of past content published in the journal. In addition, 
a single article should always be assessed on its own merits and never based on the 
metrics of the journal it was published in. (Inter-Asian Cultural Studies 2022) 

 
This consortium with its flagship journal may well serve as a role model for the Asian Journals Network 
in terms of high-level cooperation and strong objectives to support knowledge production and 
dissemination. 
 
Budianta made several more important observations. For instance, she stated that less than twenty 
percent of Asian journals in the Arts and Social Sciences are indexed by Scopus, with her home country 
Indonesia lagging far behind in producing research in internationally indexed journals. Each country has 
its indexing system, but journals that are not indexed internationally or even nationally are lost in the 
competition of universities under pressure to climb national and international rankings. She concluded 
that this fierce competition has resulted in a lack of cooperation among institutions and individuals. 
 
According to Budianta, the journals present at the conference wanted to maintain their international 
ranking and to collaborate inter-regionally to find alternatives to the dominant system that favors 
impact factors. Thus, she asked whether we could change this current situation by finding alternative 
ways of knowledge distribution, and whether and how it would be possible to reclaim the region. She 
did not advocate exclusionism, i.e., supporting only research about Asia, by Asians, for Asians, but 
promoted unity through creating a mutually beneficial network among Asian journals for their mutual 
growth. The humanitarian spirit was at the core of our network; hence, she supported ideas of a 
welcoming atmosphere, a spirit of collegiality, and improvement of performance through mutual 
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support. Budianta finally reminded the researchers to collaborate and co-produce knowledge in a 
network that values unity in order to have a positive impact on Asian societies. 
 
 

THE TYRANNY OF METRICS 
 
The second conference day began with the presentations of the third panel. They were followed by the 
special talk “The Asian Journals Network: A Question about Identity and Ethics,” given by Dr. Paolo 
Bolaños, Editor-in-Chief of the philosophy journal Kritike. Bolaños began by pointing out the 
considerable differences in the scope of the journals participating at the conference, yet he also 
emphasized the shared joys in and unifying potential of the editors’ challenges in their academic labor, 
thus echoing the call to unity voiced by Torres-Reyes and Serrano. He went on to explore the current 
landscape of academic culture under the pressure of journal metrics, defined such metrics as the result 
of Western neoliberal ideology, and pointed out the inextricable link between the Asian Journal 
Network’s stance on metrics and its future identity. To Bolaños, the journals’ editorial teams must first 
self-reflect and elevate the conversation about academic labor to then have a chance of impacting 
academic institutions’ perceptions and their funding of the journals. He saw such introspection as 
bothersome but necessary because it would ultimately lead to an enhanced understanding of one’s 
own identity.  
 
What could be an avenue away from metrics and the academic market economy toward an evenly 
balanced academic culture that focuses on the quality of output rather than the quantification of that 
output? What could a strong identity of the Asian Journals Network look like? Bolaños made the salient 
point that the network’s identity is connected to its ideological, political, and ethical stance on journal 
metrics. The network, therefore, has to find and refine this position. This would include asking 
questions about accountability, quality assurance, assessment, and bibliometrics. The latter is 
concerned with the number of citations that affect the impact factor of a journal.  
 
Bolaños made his opinion about the issue clear when he introduced the book The Tyranny of Metrics by 
Jerry Z. Muller (2018), in which the author posits that most organizations today – in business, medicine, 
government, and not least in education – are imbued with the delusion that human performance must 
be quantified because it is believed to be the preeminent means to measure the quality of scientific 
rigor and is, therefore, the right path to success. Muller then argues that the fixation on measuring is 
detrimental to the quality of scientific knowledge production and has led to a tyranny of metrics that is 
afflicting much of people’s professional lives.  
 
Based on his mistrust of journal metrics systems, Bolaños advocated a paradigm shift, i.e., a distancing 
of oneself from the ideology of metrics because, in his view, bibliometrics contribute to homogenization 
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and bias, counteracting the diversity of scholarship. He, therefore, advocated the worldwide initiative 
The Declaration on Research Assessment (DORA), which has been signed by over 22,000 institutions 
and individuals to date. This initiative “recognizes the need to improve the ways in which the outputs 
of scholarly research are evaluated” as it seeks “to advance practical and robust approaches to 
research assessment globally and across all scholarly disciplines” (Declaration of Research 
Assessment 2022).  
 
Bolaños then spoke about the European Research Council (ERC), which had been established by the 
European Commission. He suggested that this council had banned the mentioning of “the journal 
impact factor” but he did not elaborate on the work of the council. However, a look into the 
“Comparative Scientometric Assessment of the Results of ERC Funded Projects: Alternative Metrics 
Report (D7)” gives important insights into the concept of altmetrics: 
 

The set of metrics referred to as altmetrics are mainly based on activity on social media 
and web 2.0 platforms focused on scholarly contents and scholars. They were 
introduced as new filters alternative to peer review and new measures of research 
output and impact alternative to citations (Priem, Taraborelli, Groth, & Neylon, 2010). 
They were also motivated by the aim of considering a wider range of research outputs 
and metrics to steer against the oversimplification of equating research productivity 
and impact with the number of publications and citations (Piwowar, 2013). Alternative 
to the number of peer-reviewed journal articles, research products could, for example, 
include blog posts, software code and datasets, and impact measurements would not 
be limited to citations but consider the number of times a scientific document (or any 
other research product) is mentioned, discussed, saved or used on a social media or 
networking platform such as Twitter, Facebook, Mendeley, figShare or Github. The 
exclusion of ‘traditional’ bibliometric indicators is usually the common denominator of 
altmetrics (Priem et al., 2010). (European Research Council 2015, 3) 

 
While the European Research Council’s findings about altmetrics are thought-provoking for 
stakeholders of Asian journals, it remains to be seen whether altmetrics have the potential to become 
a viable and sustainable alternative to the currently dominant forms of measuring and quantifying the 
impact of academic knowledge production. 
 
Bolaños continued by introducing the London-based Open Humanities Press (OHP) to the audience. 
This organization publishes seven academic journals, among them Film-Philosophy and the International 
Journal of Žižek Studies, as well as six monograph series. “OHP is an international community of scholars, 
editors and readers with a focus on critical and cultural theory. We have operated as an independent 
volunteer initiative since 2006, promoting open access scholarship in journals, and books and exploring 
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new forms of scholarly communication” (Open Humanities Press 2022). While Open Humanities Press 
could become a role model for the Asian Journals Network of (metrics-)free academic publishing, such 
a role model would again be rooted in Anglo-European rather than Asian cultures of academic research. 
 
As another example of a comparatively new force in the humanities and social sciences, Bolaños 
named the International Consortium of Critical Theory Programs (ICCTP). Since he advocated the idea 
of the Asian Journals Network to eventually become a consortium, and Budianta in her keynote speech 
referred to the Consortium of Inter-Asia Cultural Studies Institutions, it is worth taking a brief look at 
the ICCTP. A grant by The Andrew W. Mellon Foundation, which supports programs in the arts, cultures, 
higher education, and the humanities, enabled the establishment of the ICCTP in 2016. The Consortium 
 

seeks to document, connect, and support the new and various programs and projects 
that now represent critical theory across the globe. Housed in the Program in Critical 
Theory at UC Berkeley, it has established an active network of over 500 programs, 
projects, centers, and institutes from almost all regions of the globe and 47 countries, 
which now constitutes the largest international network in the humanities located in 
the UC system. […] The Consortium aims to establish the new global contours of critical 
theory today, supporting critical thought both inside and outside the university in the 
arts, humanities, social sciences, and science and technology studies. […] The 
Consortium was founded and co-directed by Professors Judith Butler (UC Berkeley) and 
Penelope Deutscher (Northwestern University) during its first phase (2016-2020). 
(International Consortium of Critical Theory Programs 2022) 

 
Bolaños pondered the questions: Should the Asian Journals Network morph into a commune, a 
database, or a consortium? What would be the implications of each identity? Further questions that 
arise from the ones above are, first, whether the stakeholders of the network will voice the ambition 
and realize the potential to grow the organization to such dimensions that it could become a true 
philosophical force and, second, whether this force could initiate a broad shift away from traditional 
metrics systems, thereby impacting academic knowledge production in the humanities and social 
sciences around the Asian region. Persuasiveness, perseverance, and much funding would be decisive 
factors for such high ambitions to succeed. While Bolaños’ presentation raised many questions that 
could not be answered by him alone or the plenum in the limited timeframe of the conference, it 
became obvious that the Asian Journal’s Network has to negotiate its identity and find its direction in 
the years to come.  
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A NEW SENSE OF UNITY 
 
The plenary session that followed was invigorated by the participants’ fresh insights into the complex 
issues that journals have to grapple with and by a new sense of unity. They had gained a deeper 
understanding of the dubiousness and underlying forces of journal metric systems. Furthermore, they 
had become more sensitive to questions about quality assurance, quantification, and empowerment in 
academia and understood that their answers would shape the unity of the network. They went on to 
discuss the scope and limitations of the network, the formation of committees, and possible activities 
such as conferences and webinars, as well as opportunities for mutual support. Torres-Reyes provided 
an overview of the participants’ answers to the pre-conference survey. Their answers touched on a 
vast number of issues, which could be honed down to the following: the relationship of each journal 
with the network and the network with each journal, indexing and citation, the network’s identity, 
quality control, entry criteria for new journals seeking membership in the network, marketing, 
promotion, visibility, and collaboration. 
 
The conversation shifted to drafting a Memorandum of Understanding as a formal establishment of 
the Asian Journals Network and the actual contents of such an official agreement. Key issues of the 
discussion about the agreement and the identity of the network concerned the appropriateness of the 
name “Asian Journals Network” itself, a possible change of the name if the network became a 
consortium, disciplinal issues, the network’s scope of its activities, membership promotion, and the 
inclusion of journals published in languages other than English. Finally, a draft of the Memorandum of 
Understanding was agreed on and it was decided that a meeting for the signing would take place in a 
couple of months. Thus, the 1st Asian Journals Network conference came to a successful conclusion. 
 
 

MEMORANDUM OF UNDERSTANDING 
 
On 15 November 2022, the representatives of twenty Asian journals convened virtually for the second 
official meeting of the Asian Journals Network. They resumed their discussions about the scope and 
future direction of the network and signed a Memorandum of Understanding in their shared endeavor 
to join forces in this new community of academic journals. 
 
The Memorandum of Understanding states that all parties have “agreed to form a consortium that 
shall be known as the ‘Asian Journals Network’ (‘AJN’ or the ‘Network’).” The parties “intend to promote 
their relations through conferences, forums, workshops, and related activities that advance capacity 
building, discourses, and practices in the area of scholarly publishing in the humanities and related 
disciplines” (Asian Journals Network 2022b). The document also states the following: 
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The parties have agreed to participate in projects that will benefit the Network in terms 
of:  
1. Developing a website representing AJN’s interests, projects, and constituents  
2. Advancing Asian identities, interests, and scholarship  
3. Developing editorial and production protocols that include, but are not limited to, 

peer evaluation, editorial board membership, and increasing contributor and 
reviewer bases  

4. Developing practices that improve promotion, marketing, and visibility  
5. Developing protocols that expand network membership  
6. Indexing and citation processes, or alternatives to these, i.e., database  
7. Developing joint projects and exchanges that help advance the above interests (Asian 
Journals Network 2022b) 

 
The twenty signatories are listed in alphabetical order: 
 

1. Akda: The Asian Journal of Literature, Culture, Performance (De La Salle University Manila, 
Philippines; Prof. Dinah T. Roma, Editor-in-Chief; Prof. Carlos M. Piocos III, Managing Editor) 

2. Concentric: Literary and Cultural Studies (National Taiwan Normal University, Taiwan; Prof. 
Justin Prystash, Editor-in-Chief) 

3. Dialektika: Jurnal Bahasa, Sastra, dan Pendidikan Bahasa dan Sastra Indonesia (Universitas 
Kristen Indonesia, Indonesia; Dr. Masda Surti Simatupang, Editor-in-Chief)  

4. Foreign Literature Studies (Central China Normal University, China; Prof. Su Hui, Editor-in-
Chief) 

5. Forum for World Literature Studies (Zhejiang University, China; Prof. Gexin Yang, Assoc. Editor-
in-Chief) 

6. Frontiers of Narrative Studies (Shanghai Jiao Tong University, China; Prof. Biwu Shang, Editor-
in-Chief) 

7. Interdisciplinary Studies of Literature (Zhejiang University, China; Prof. Gexin Yang, Editorial 
Director)  

8. Journal of Language and Literature (Universitas Sanata Dharma, Indonesia; Dr. Arina Isti’anah, 
Editor-in-Chief) 

9. Kinaadman: A Journal of the Southern Philippines (Xavier University – Ateneo de Cagayan, 
Philippines; Dr. Arlene Yandug, Editor-in-Chief) 

10. Kritika Kultura (Ateneo de Manila University, Philippines; Dr. Vincenz Serrano, Editor-in-Chief) 
11. Kritike: An Online Journal of Philosophy (University of Santo Tomas, Philippines; Professor 

Paolo A. Bolaños, Editor-in-Chief) 
12. Mobility Humanities (Konkuk University, South Korea; Prof. Inseop Shin, Editor-in-Chief) 
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13. Paradigma: Jurnal Kajian Budaya (Universitas Indonesia, Indonesia; Prof. Rahayu Surtiati 
Hidaya, Editor-in-Chief) 

14. Philippiniana Sacra (University of Santo Tomas, Philippines; Fr. Jesus M. Miranda, Jr., OP, PhD, 
Editor)  

15. Poetika: Journal Ilmu Sastra (Universitas Gadjah Mada, Indonesia; Prof. Wening Udasmoro, 
Editor-in-Chief) 

16. Southeast Asian Media Studies Journal (Southeast Asian Media Studies Association; Dr. 
Alexander J. Klemm, Editor-in-Chief) 

17. Southeast Asian Studies (Kyoto University, Japan; Dr. Nathan Badenoch, Chief Editor)  
18. Unitas (University of Santo Tomas, Philippines; Prof. Maria Luisa Torres Reyes, Editor-in-

Chief) 
19. Wacana, Journal of the Humanities of Indonesia (University of Indonesia, Indonesia; Dr. Lilie M. 

Roosman, Editor-in-Chief) 
20. The Wenshan Review of Literature and Culture (National Chengchi University, Taiwan; Dr. Yih-

Dau Wu, Editor) 
 
 

CONCLUSION 
 
After the inaugural conference in August and the signing of the Memorandum of Understanding in 
November 2022, the Asian Journals Network is now an official group of twenty academic journals on a 
joint journey to establish a new research identity in the humanities and social sciences. They are based 
in China, Indonesia, Japan, Korea, the Philippines, and Taiwan, and cover a wide spectrum of disciplines, 
including Asian Studies, Cultural Studies, Critical Theory, Languages, Literature, Performance Arts, 
Philosophy, and Media Studies. Thus, most journal headquarters may be far apart geographically, but 
they are related in their disciplinary perspectives and united in their dissatisfaction with the pressures 
that academics and institutions in Asia have to endure because of journal metrics systems. 
 
Certainly, the network has yet to find its identity and begin collaboration in earnest, yet steps to these 
ends have already been taken. In early 2023, the network will launch committees on best practices, 
publicity, special projects, promotion, and membership. These committees will be steered by the 
objectives given in the Memorandum of Understanding, i.e., to develop a website, to foster scholarship 
and best editorial practices, to promote the network and individual journals, to expand the membership 
base, to seek alternative ways of indexing and citation to commonly used databases, and to collaborate 
on mutually important projects. Thus, there must be no concern that the cooperation will consist of 
empty symbolic gestures; instead, there should be confidence that the journals will collaborate on 
many fronts and generate positive, tangible results. 
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What does the Southeast Asian Media Studies Journal benefit from being a member of the network? 
Every journal, including the Southeast Asian Media Studies Journal, will keep its independence. It may be 
the most independent journal in the network because it is the only one managed by an association 
rather than being housed in a university department and subject to institutional pressures. 
Furthermore, it is the only journal devoted exclusively to advancing media studies in Southeast Asia. 
This makes its place in the group quite exceptional. Whether and to what extent its membership in the 
network will affect its identity, research output, and modes of quality assurance remains to be seen. 
Once the committees of the Asian Journals Network have been formed and become effective, and 
provided the Southeast Asian Media Studies Journal can ensure its long-term active involvement, then 
the quality of internal management processes and the quality of its academic knowledge production 
should be affected positively, which in turn should benefit all stakeholders of the journal and the 
Southeast Asian Media Studies Association. 
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Break It to Me Gently: 
Essays on Filipino Film 

(Everything’s Fine, 2019) 
 

ERIC ABALAJON 
University of the Philippines Visayas, Philippines

 
Break It to Me Gently: Essays on Filipino Film (Everything’s Fine, 2019) gathers a selection of around thirty 

film reviews from critic and academic Richard Bolisay’s film blog Lilok Pelikula. Bolisay is deliberate 

when he acknowledges that these essays are borne out of his personal experience during the boom of 

independent film production at the turn of the 21
st

 century, which has often been dubbed the Third 

Golden Age of Philippine Cinema. He arbitrarily periodized this era from 2007 to 2017, also the active 

years of the said blog. The essays are generally fairly short, either focusing solely on a particular film 

or occasionally adding a few notes about the event or film festival where it was shown. The second 

section of the book is made up of around a dozen dispatches from film festivals and with shorter and 

condensed reviews.  

 

The introduction, newly written for the book, reads like a lot of things all at the same time: a manifesto, 

a laying down of limitations, a love letter, and a nail in the coffin. Bolisay recounts his journeys, the 

relationships built, the loneliness of writing criticism – all for the love of the cinematic medium during 

an important cultural moment. The early 2000s saw the democratization ushered in by digital 

technology in film that also coincided with the rise of long-form blogging as a platform in film criticism. 

The introduction concisely points out the difficulty of indie films staying in commercial theaters and is 

parallel to quality film reviews making their way into print. 

 

Publishing blog posts into a book may seem like a novelty, but considering the history of film criticism 

in the Philippines this is closer to the norm. Books on film are almost always collections of shorter 

pieces of text that first came out in broadsheets, magazines, student publications, or academic 

journals. A handful of these books are often out of print, and only accessible in select university 

libraries. This is true of early film studies publications, such as the anthologies put out by the Manunuri 
ng Pelikulang Pilipino (The Filipino Film Critics), edited by Nick Tiongson, Readings on Philippine 
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Cinema (1983), edited by Rafael Ma. Guerrero and published by the state agency Experimental Cinema 
of the Philippines, and scholarly writings by in the 1990s by Joel David and Emmanuel Reyes who 

published single-authored essay collections. Even more common are film critics simultaneously writing 

about literature, theatre, and popular culture, notably Bienvenido Lumbera and Rolando Tolentino. 

Unsurprisingly, the predominant mode of Philippine film criticism is academic and, following Patrick 

Campos (2016), carries a naturalized nationalist tone.  

 

In regards to reception of indie films, the texts published in newspapers and magazines are closer to 

press releases rather than reviews and are almost always framed by two things: either a film has won 

recognition in a film festival abroad or it has an urgent social statement – especially about urban 

poverty, violence, or corruption. This was the paradoxical impression that reached people outside the 

immediate film communities centered in the national capital, Metro Manila. Independent films are seen 

as going against injustice, or at least against the hegemony of Hollywood and the local big studios.  

 

With this in mind, Bolisay’s essays are refreshing as they zero in on form and problematizing meanings 

given off by respective films with nuance. It is a step away from the purely academic frame, but not too 

far into its polar opposite of contained formalism. The language is casual but also literary; it praises 

when it is deserved and ruthless when it is needed. He also provides context when it is worth 

discussing, indicating he is in a dialog not just with the film but with other critics as well. This appears 

to be both inclusive and exclusionary at the same time. For casual readers, it takes effort to relate to 

film festival atmospheres, in which Bolisay has been both an audience and a juror.  

 

There is no need to rewrite or update Bolisay’s reviews, but they would have benefited from postscripts 

for more context. By letting the reviews stand alone, the unresolved contradictions of the period, such 

as the tendency to depict the society’s underbelly and market it to audiences in festival circuits abroad 

or the roles that state censorship and award giving bodies play, are still dangling.  

 

Aside from championing indie films and festivals, Bolisay also pays attention to a handful of 

mainstream films both recent and past, namely Cathy Garcia-Molina’s She’s Dating a Gangster (2014) 

and Peque Gallaga and Lore Reyes’s Aswang (1992), assessing these commercial films on their own 

terms, especially the lessons they provide digital filmmakers on mass appeal and genre conventions. 

This is significant considering the observation that among the effects of the digital wave movement’s 

failure to reach broader audiences is the fetishization of small productions, which, according to Rolando 

Tolentino (2008), led to the consumption of indie cinema becoming a form of cultural capital. Bolisay 

also notably does not hold back in writing negative reviews, again with wit and precision. In the 

introduction, he expressed fears that collecting the essays might “reopen wounds” and “attract 

unneeded animosity.” It is not hard to imagine a backlash against negative reviews at a time when 

everyone was aspiring to create the Great Filipino Film.  
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Break It To Me Gently is essential reading because its critical rigor and dedication is as important during 

a so-called golden age as much as during an industry slump. Reading Bolisay as he oscillates between 

high- and low-brow films, form and context, past and present, and praise and disapproval, will prevent 

students, critics, scholars, and artists from the dangers of reverting to nostalgia when looking back at 

the emergence of digital cinema in the Philippines. This collection is a reminder of the period’s 

dynamism and its still unfulfilled promises. 
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ABOUT SEAMSA 
 
The Southeast Asian Media Studies Association (SEAMSA) is an international, non-profit, non-
government community of academics, researchers, media practitioners, and institutions who are 
actively committed to the study and research on the mass media of the Southeast Asian region, which 
is comprised of the countries Brunei Darussalam, Cambodia, Indonesia, Laos, Malaysia, Myanmar, 
Philippines, Singapore, Thailand, Timor Leste, and Vietnam. 
 
Founded in 2017 by a group of young media scholars from the region, SEAMSA has aimed to be at the 
forefront of Southeast Asian media studies and research. 
 
OUR VISION 
SEAMSA seeks to be the leading organization for the study and research of the mass media of the 
Southeast Asian region. 
 
OUR MISSION 
The mission of SEAMSA is to contribute to the promotion, growth, development, and popularization of 
the study and research of Southeast Asian mass media. 
 
HEADQUARTERS 
The organization is based in the Philippines. 
 
EXECUTIVE COUNCIL 
Alexander J. Klemm, PhD   Executive Director 
Alonzo dela Cruz   Secretary 
Le Thu Mach, PhD   External Relations Director 
Jason Paolo Telles    Finance Director 
Ina Nur Ratriyana   Membership Director 
Sabariah Mohamed Salleh, PhD  Events Director 
 
CONTACT 
For more information and to contact SEAMSA, please visit www.seamsa.org 
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MEMBERSHIP 
GUIDELINES 

All memberships will begin on January 1 and will expire on December 31 each year regardless of 
when an individual joins. 

 

A. INDIVIDUAL MEMBERSHIP 

• An individual membership is open to all scholars, students, and media practitioners from 
around the world who are interested in the study of various forms of media of the Southeast 
Asian region. 

• Membership for 2023 and 2024 is free. 
• The benefits of becoming a member: 

1. Exclusive invitation to attend events, webinar, or conference hosted by SEAMSA 
2. Exclusive invitation to contribute in SEAMSA Journal 
3. Special rate for SEAMSA’s programs. 
4. Access to available research grants and funding. 
5. Participate in any special tasks force, e.g.: moderator 
6. Opportunity to network with other members within Southeast Asian and beyond. 
 

B. INSTITUTIONAL MEMBERSHIP 

• An institutional membership is open to all institutions that work in education, media, 
research, and government policy in the Southeast Asian region. 

• An institutional membership could cover up to 10 persons in the organisation. 
• Membership for 2023 and 2024 is free. 
• The benefits of becoming a member in addition to individual membership (as mentioned 

above) are also: 
1. Special invitation to join partnership with SEAMSA event, conference, and seminars 
2. Special invitation to guest editor for SEAMSA Journal 
3. Participate in any special tasks force, e.g.: guest speaker, guest editor 
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APPLICATION PROCESS 

• Fill out the official membership application form:  
https://forms.gle/VfrMGCEEFb4EUarP6 

• For further information, please contact: 
membershipdirector.seamsa@gmail.com  
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ABOUT THE JOURNAL 
 

Southeast Asian Media Studies Journal is the international, bi-annual, blind peer-reviewed, and open-
access scholarly journal of the Southeast Asian Media Studies Association (SEAMSA). It publishes 
open-call and special themed issues. Each issue includes a section for scholarly articles and another 
section for the reviews of books, film festivals, exhibitions and media events. Every issue is guest-
edited by a media studies expert. 
 
Publisher: Southeast Asian Media Studies Association 
Distributor: Philippine E-Journals (C&E Publishing) 
ISSN (Online): 2718-9236 
 
There are NO submission or publication charges for this journal. 
 
AIMS AND SCOPE 
 
Southeast Asian Media Studies Journal aims to be at the forefront of media research in Southeast Asia. 
The journal concentrates on Southeast Asian media frameworks, perspectives, theories, and practices. 
Submissions adhering to the journal’s aims and scope will be considered for publication. The journal 
welcomes scholarly articles, book reviews, film festival reviews, as well as exhibition and event 
reviews. 
 
Submissions may address any topic on media studies in Southeast Asia, including the following: 
 

• Audience studies 
• Broadcast communication 
• Digital media 
• Film studies 
• Journalism 
• Mass communication 
• Mass media 
• Media and culture 
• Media and diaspora 
• Media and environment 
• Media and political economy 
• Media and religions 
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• Media and society 
• Media and transnationalism 
• Media business and management 
• Media communications 
• Media convergence 
• Media criticism 
• Media education and literacy 
• Media ethnography 
• Media histories 
• Media laws and ethics 
• Media linguistics 
• Media marketing 
• Media programming 
• Media spaces 
• Media technologies 
• Media theories and practices 

REVIEW POLICIES 
 
Peer Review Process 
Southeast Asian Media Studies Journal adheres to rigorous standards of peer-review in order to ensure 
the high quality of all published contributions. 
 
Submitted manuscripts of scholarly articles first undergo a stringent internal quality check with the 
Editorial Board. The Editorial Board may request the author to improve the manuscript according to the 
board’s recommendations. The Editorial Board may reject submissions that are deemed to be of low 
quality or do not fall within the scope of the journal. 
 
In a second step, the manuscript undergoes the double-blind peer review with external experts in 
media studies. The external reviewers may accept the manuscript for publication as it is, accept it with 
minor or major changes, or reject it. 
 
Submitted reviews of books, film festival reviews, exhibition and media events undergo a strict internal 
quality check with the Editorial Board. 
 
SUBMISSION GUIDELINES 
Submissions should be sent to eic.seamsj@gmail.com. 
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Use the subject: “SUBMISSION: Surname_Short Title” (e.g. SUBMISSION: Nguyen_A Review of 
Southeast Asian Media Theories). 
 
Authors are advised to consult previously published issues of Southeast Asian Media Studies Journal. 
 
SCHOLARLY ARTICLES 
 
Preamble 
Scholarly articles should follow either the social scientific, humanistic, or any other disciplinary 
approaches in media research. They should be original and not duplications of previously published 
articles. They should be solely submitted to the journal and are not being considered for publication 
elsewhere, and they must be free from abusive, libelous, defamatory, fraudulent, illegal, or obscene 
content. 
 
Word Limit 
5,000 to 8,000 words excluding references, tables, notes, acknowledgements, and captions. 
Submissions that do not fall within these word-limits will not be considered by the Editorial Board. 
 
Style Guidelines 
Manuscripts should be submitted in Word (doc or docx) format. 
 
Cover Page: The cover page contains the title and the names, affiliations, and bio-notes of the author/s 
of the article: 
 
Title: Bold, Times New Roman, 20 pt., capitalize each word, double-spaced, center aligned 
Authorship and Affiliations: Name of author/s should be in Bold, Times New Roman, 12 pt, center 
aligned. The institutional affiliation of the authors should be placed beside their name and must be in 
Italics, Times New Roman, 12 pt., center aligned. Separate the names and their affiliations with a 
comma. [Example: Jane Doe, Chulalongkorn University] 
Author/s Bio-note: Provide a short bio-note for each author of not more than 100 words. [Example: 
Jane Doe is an Associate Professor of Journalism from the Chulalongkorn University in Thailand. She 
has published …]; Times New Roman, 12 pt. sentence case, double-spaced, left-aligned 
 
Body: The body of the manuscript contains the abstract, the whole article, and the list of references. 
Here are the guidelines for the body: 
 
Font: Times New Roman, 12 pt., double-spaced. Use one-inch margins for all sides of the document. 
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Abstract: The abstract should be 150 to 200 words long. Indicate the abstract paragraph with a heading 
(Bold, Times New Roman, 12 pt.). Place at least eight keywords below. 
Headings: The font size for all headings should be 12 pt. To make the article readable, the use of fourth-
level and more headings is discouraged. 
 

• First-level headings should be in Bold, all uppercase, and left aligned 
• Second-level headings should be in Bold Italics, title case, and left aligned 
• Third-level headings should be in Italics, title case, and left aligned 

 
Tables, Figures, and other Supplementary Materials: Insert all tables, figures, and other   
supplementary materials where you would like them to be placed. Provide captions for them. For 
copyrighted materials, authors should acquire signed permission from the owners.  
Acknowledgement: This is an optional section of a research article. It should be placed before the 
references. Acknowledgement paragraphs must not exceed 250 words. 
 
References 
The manuscript should adhere to the prescribed referencing format of the Chicago Manual of Style 
(CMS), Author-Date Style. Check the citation style here: https://bit.ly/2vn8VRM  
 
REVIEWS 
The purpose of the Reviews section is to inform the readers about new scholarship in Southeast Asian 
media studies and to support critical engagement with recent publications, film festivals, exhibitions 
and other media events. 
 
Book Reviews 
The book review section publishes critical texts on recent academic publications that fall within the 
scope of Southeast Asian media studies. A review may focus on a single or two thematically connected 
publications. Rather than providing general summaries, authors should take a critical stance on their 
chosen publications, providing an insightful account of the texts and their position alongside other 
media studies scholarship. The journal also welcomes English-language reviews of non-English 
language publications. The authors must not be involved in any way in the publications they review. 
Contributions must be under 2,500 words long. Authors of book reviews include their name and 
affiliation but no bio-note. 
 
Film Festival Reviews 
The film festival review section publishes critical writing on film festivals. Authors should take a critical 
stance and reflect on at least one theme of the film festival/s that is relevant to the aims and the scope 
of the journal. Authors may discuss up to three thematically connected film festivals and should submit 
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a well-structured critical review. Authors must not be employed by the festival/s they are reviewing. 
Contributions must be under 2,500 words long. Authors of critical film festival reviews include their 
name and affiliation but no bio-note. 
 
Exhibition and Event Reviews 
The exhibition and event reviews section publishes critical texts on media exhibitions and events. 
Scholars, artists, curators and media practitioners are encouraged to submit reviews that apply 
academic and critical approaches. Authors may discuss up to three thematically connected exhibitions 
or media events and should submit a well-structured critical review. Authors must not be employed by 
the exhibitions and events they are reviewing. Contributions must be under 2,500 words long. Authors 
of critical exhibition and event reviews include their name and affiliation but no bio-note. 
 
CONTACT THE EDITOR 
eic.seamsj@gmail.com  
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